
NEW: EMAIL MARKETING:
TEST THIS, NOT THAT-WHAT’S
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HOW TO MAKE
YOUR EMAIL A
‘PRIORITY’

SHHH...

SOURCE: WORLDATA RESEARCH 2025



“BUT I DON’T USE IT”
YOU ALSO DON’T ORDER 

MATCHA LATTES BUT APPARENTLY
EVERYONE ELSE DOES



47% OF ALL EMAIL IS READ
USING APPLE MAIL APP 

[39% OF BUSINESS EMAIL AND 54% OF CONSUMER EMAIL]

82% OF ALL ACTIVE IPHONES 
ARE RUNNING IOS 18

SOURCE: VALIDITY + MACRUMORS



SHOWING UP IN PRIORITY:
INCREASES EMAIL OPEN
RATES BY 28%

HERE IS HOW TO DO IT...
SOURCE: WORLDATA RESEARCH 2025



‘CONFIRMATION-TYPE’ TERMS
APPLE ‘PRIORITY’ IS USED FOR ‘TIME SENSITVE’ 

(LIKE RECEIPTS, SHIPPING, EVENT UPDATES, APPOINTMENTS) 

‘CONFIRMATION-TYPE’ TERMS IN
SUBJECT LINE INCREASE PRIORITY

PLACEMENT BY OVER 50%!
SOURCE: WORLDATA RESEARCH 2025



WEBINAR CONFIRMATION: YOUR ACCESS LINK FOR SEPT 14
ACCESS APPROVED: AI MARKETING LIVE EVENT
SUBSCRIPTION: VIP NEWSLETTER ACCESS HERE...
DOWNLOAD IS READY: GET 2026 SOCIAL MEDIA GUIDE
ACTIVATED...VIP EARLY ACCESS

GET CREATIVE!
EXAMPLE SUBJECT LINES:

SOURCE: WORLDATA RESEARCH 2025



TOP‘CONFIRMATION-TYPE’ TERMS FOR
MARKETING EMAILS

CONFIRMATION
RECEIPT
ORDER
ACCESS
DOWNLOAD
RESOURCE
REPORT
ACTIVATED

ACTION REQUIRED
IMPORTANT
TIME-SENSITIVE
RESPONSE NEEDED
RENEWAL
DELIVERED
UPDATE

SOURCE: WORLDATA RESEARCH 2025



ONE MORE
APPLE THING

UGHHH...

SOURCE: WORLDATA RESEARCH 2025



ONE MORE
APPLE THING

UGHHH...

SOURCE: WORLDATA RESEARCH 2025



SOURCE: WORLDATA RESEARCH 2025



EMAILS HAVE LONGER LIFE NOW
LAST 12 MONTHS:
CLICK-THROUGHS ON
EMAILS OLDER THAN
90 DAYS UP 49% 

SOURCE: WORLDATA RESEARCH 2025



WORK EMAIL

SOURCE: WORLDATA RESEARCH 2025



20% DROP IN ‘WORK EMAIL’ ASK...

FOR NON-DEMO OFFERS 
[ONLY CONTENT DOWNLOAD OR WEBINAR
REGISTRATION] ‘WORK EMAIL’ ONLY OPTION
BEING REQUIRED HAS DROPPED BY 22%

LAST 12 MONTHS

SOURCE: WORLDATA RESEARCH 2025



LINKEDIN, META, AND GOOGLE MATCH USERS FOR ADS USING PERSONAL
EMAILS BY 3 TO 1  VS. CORPORATE ONES. CONGRATS, YOU JUST MADE IT
HARDER TO STAY IN FRONT OF YOUR TARGET AUDIENCE. 

C-LEVEL EXECS AREN’T USING THEIR WORK EMAIL. 
WHEN GIVEN THE OPTION C-LEVEL EXECS PROVIDE PERSONAL EMAIL
ADDRESS 2 TO 1  VS CORPORATE ADDRESS 

THROWAWAY EMAILS? WHO CARES. IF SOMEONE USES A BURNER EMAIL, THEY
WERE NEVER GOING TO BUY ANYWAY. MOVE ON.

SOURCE: WORLDATA RESEARCH 2025

WHY???



WHY INSTAGRAM REELS ADS IS 
SECRET SAUCE STUFF FOR 

WEBINARS AND DATABASE BUILDING!

SOURCE: WORLDATA RESEARCH 2025



WHY INSTAGRAM REELS ADS IS 
SECRET SAUCE STUFF FOR 

WEBINARS AND DATABASE BUILDING!

WHO SAW AN INBOUND AD ON
INSTAGRAM REELS?

SOURCE: WORLDATA RESEARCH 2025



COST PER

WEBINAR PAID ADS

NEWSLETTER SIGN UP PAID ADS

COST PER REGISTRATION:  INSTAGRAM REELS = $4 -  $7
COST PER REGISTRATION:  LINKEDIN ADS = $11 -  $24

COST PER ‘SUBSCRIBE’:  INSTAGRAM REELS = $2 -  $4
COST PER ‘SUBSCRIBE’:  LINKEDIN ADS = $12 -  $18

LAST 90 DAYS:  ACROSS 200 WEBINARS AND 50 NEWSLETTERS

SOURCE: WORLDATA RESEARCH 2025



INSTAGRAM:
UPLOAD CONTACTS FOR TARGETING?
YES

TIP!:
UPLOAD ZIP FOR BEST MATCH RATE

LINKEDIN:
UPLOAD CONTACTS AND COMPANY
NAMES FOR TARGETING?
YES

THE DETAILS...

SOURCE: WORLDATA RESEARCH 2025



THE NEW ‘HACK’...

MAKE IT SEEM
‘WORK EMAIL’
REQUIRED...

SOURCE: WORLDATA RESEARCH 2025



THE NEW ‘HACK’...

BUT THEY WILL
TAKE ANYTHING!

SOURCE: WORLDATA RESEARCH 2025



‘UN-AI’ 
MARKETING



SOURCE: WORLDATA RESEARCH 2025





CTRL C + CTRL V = FAIL
‘EM DASH’ IN FIRST SENTENCE OF SOCIAL POST 

=
17% LOWER ENGAGEMENT—

SOURCE: WORLDATA RESEARCH Q2 ‘25 AGGREGATE



SO CHATGPT IS A ‘BOT’?



UNLOCK → OPEN RATES ↓ 14%
DISCOVER → OPEN RATES ↓ 12%
BOOST → OPEN RATES ↓ 10%
GROW → OPEN RATES ↓ 9%
OPTIMIZE → OPEN RATES ↓ 8%
DON’T MISS → OPEN RATES ↓ 11%
WEBINAR  → OPEN RATES ↓ 16%
ACT NOW → OPEN RATES ↓ 13%
EXCLUSIVE OFFER → OPEN RATES ↓ 15%

🚫 WHEN USED AS FIRST WORD IN SUBJECT LINE :

SOURCE: WORLDATA RESEARCH 2025







UNLOCK → CLICKS ↓ 11%
SUBMIT → CLICKS ↓ 14%
LEARN MORE → CLICKS ↓ 9%
BUY NOW → CLICKS ↓ 12%
REGISTER HERE → CLICKS ↓ 10%
DOWNLOAD NOW → CLICKS ↓ 8%
TRY FOR FREE → CLICKS ↓ 9%
CONTINUE → CLICKS ↓ 6%
SHOP NOW → CLICKS ↓ 13%

🖱️ CTA BUTTON WORDS THAT DESTROY CLICKS

SOURCE: WORLDATA RESEARCH 2025



✅ GREEN CHECKMARK
🎉 PARTY POPPER

NO MORE GREEN CHECK?

START OF SUBJECT LINES =
OPEN RATE LOWER BY 12%



THAT ‘W’ WORD:
(UPDATED STATS)



INCREASE IN REGISTRATION RATE IN HEAD-TO-HEAD TEST OF ‘WEBINAR’ VS. ‘ALTERNATE NAME’

WEBINAR LIVE EVENT

WINNER: LIVE EVENT UP 22%

WEBINAR WEBCAST

LOSER: WEBCAST DOWN 8%

WEBINAR VIRTUAL
EVENT

WINNER: VIRTUAL EVENT UP 19%

WEBINAR DIGITAL
WORKSHOP

WINNER: DIGITAL WORKSHOP 3%

WEBINAR LIVE PANEL

WINNER: LIVE PANEL UP 14%

WEBINAR INSIDER
SESSION

WINNER: INSIDER SESSION UP 25%
SOURCE: WORLDATA RESEARCH 2025



SUBJECT LINE TESTS
YOU HAVEN’T TRIED...



WHAT YOU’VE BEEN LOOKING FOR HONESTLY, THIS MIGHT NOT APPLY TO YOU

MUST-READ ANNOUNCEMENT

STILL TIME TO JUMP IN!

DON’T MISS THIS!

KEEP SCROLLING...

MIGHT BE TOO LATE…

NOTHING IMPORTANT HERE...

IGNORE THIS SLIDE...



WHAT YOU’VE BEEN LOOKING FOR HONESTLY, THIS MIGHT NOT APPLY TO YOU

MUST-READ ANNOUNCEMENT

STILL TIME TO JUMP IN!

DON’T MISS THIS!

KEEP SCROLLING...

MIGHT BE TOO LATE…

NOTHING IMPORTANT HERE...

IGNORE THIS SLIDE...

STOP DOING WHAT
EVERY OTHER

MARKETER IS DOING! 



 “YOU DON’T NEED THIS EMAIL” 
INSTEAD OF 

“YOU NEED THIS EMAIL”

REVERSE PSYCHOLOGY 
SUBJECT LINES THAT
DOWNPLAY URGENCY
OR IMPORTANCE
TRIGGER CURIOSITY
AND BOOST OPENS.

RESULTS: OVER 20% LIFT IN OPEN
RATES WHEN TESTED AGAINST

TRADITIONAL LINES.

SOURCE: WORLDATA RESEARCH 2025



‘WAY TO’ = OPENS!
BEST WAY TO
PROVEN WAY TO
SMART WAY TO
NEW WAY TO
FASTEST WAY TO
SIMPLE WAY TO
WINNING WAY TO
RIGHT WAY TO
INSIDER WAY TO
LITTLE-KNOWN WAY TO
STEP-BY-STEP WAY TO
DATA-BACKED WAY TO
METRICS-DRIVEN WAY TO
COST-EFFECTIVE WAY TO
SCALABLE WAY TO
FOOLPROOF WAY TO

SOURCE: WORLDATA RESEARCH 2025



‘WAY TO’ = OPENS!

‘WAY TO’ AS PRIMARY
SUBJECT LINE TACTIC:
OPEN RATE INCREASE=
 
BUSINESS 17%
CONSUMER 19%

SOURCE: WORLDATA RESEARCH 2025



NOT WHAT YOU SAY...
WHAT YOU SEE



WHITESPACE







THE COMBO! = 
25%+ HIGHER OPEN RATES
3 WORD OR LESS

SUBJECT LINE 
+

NO PRE-HEADER
SOURCE: WORLDATA RESEARCH 2025



NOT BAD WITH PRE-HEADER



UMMM...DON’T DO THIS



NOBODY CARES...

3 LINES = 
CLICK-THROUGH
INCREASE 21%

BODY COPY: 
3 LINES VS. 5 LINES:

SOURCE: WORLDATA RESEARCH 2025



DATA CAPTURE IS
ON THE RISE! 

SOURCE: SUBJECTLINE.COM 90 DAY REVIEW



DATA CAPTURE 
‘MAIN HOMEPAGE’ FOCUS: 
UP 32% YEAR OVER YEAR

SOURCE: SUBJECTLINE.COM 90 DAY REVIEW



SOURCE: SUBJECTLINE.COM 90 DAY REVIEW



SOURCE: SUBJECTLINE.COM 90 DAY REVIEW



6% FORM SUBMIT FIRST
TIME VISITORS WITH

INCENTIVE: DEMO, FREE
TRIAL, DISCOUNT, GUIDE

SOURCE: SUBJECTLINE.COM 90 DAY REVIEW



ALSO...
NOW IS TIME FOR
AGGRESSIVE DATA

ASKING! 
SOURCE: SUBJECTLINE.COM 90 DAY REVIEW



BUSINESS:
Content Offers Related to 2026 (next year) Increase
Conversion Rate by 74% vs. Standard Content Offers.
 
Unsubscribes are 225% Higher Than Any Other 60 Day Period.

OCTOBER 1ST TO DECEMBER 15TH
CONSUMER:
Opt-In Rates are 230% Higher Than Any Other 60 Day Period.
Open Rates are 24% Higher Than Any Other 60 Day Period.
Unsubscribes are 270% Higher Than Any Other 60 Day Period.



BUT YOU CAN’T DO
THAT...



EVERY TACTIC HERE INCREASES OPENS BY OVER 10%

SOURCE: WORLDATA RESEARCH 2025



EVERY TACTIC HERE INCREASES OPENS BY OVER 10%

SOURCE: WORLDATA RESEARCH 2025



NEGATIVENEGATIVE EMOJIS EMOJIS
OUTPERFORM POSITIVEOUTPERFORM POSITIVE
ONES IN SUBJECT LINESONES IN SUBJECT LINES
 💔😞😡 
😢⚠️🫣

😡NEGATIVE EMOJIS
OUTPERFORM

POSITIVE ONES BY
17% IN EMAIL

SUBJECT LINES!
SOURCE: WORLDATA RESEARCH 2025



EXAMPLES: 
B2B: 

YOU’RE LOSING LEADS EVERY DAY😢
SAAS: 
💔YOU’RE NOT PROTECTING YOUR DATA

ECOMMERCE: 
⚠️2 PRICES GO UP TONIGHT!

B2C OFFER: 
THIS HURTS: LAST CHANCE TODAY💔

EVENTS: 
YOU MISSED OUR LAST WEBINAR?😡 DON’T MISS THIS…

SOURCE: WORLDATA RESEARCH 2025



''EMOJIS ARE OVERPLAYEDEMOJIS ARE OVERPLAYED', '', 'EMOJIS CAUSE YOU TO GO TO JUNKEMOJIS CAUSE YOU TO GO TO JUNK',',
''EMOJIS DON'T WORK FOR BUSINESS TO BUSINESSEMOJIS DON'T WORK FOR BUSINESS TO BUSINESS’’  

REALITY - LESS THAN 7% OF ALL PROMOTIONAL EMAILS USE EMOJIS
IN THE SUBJECT LINE.

WHEN USED PROMOTIONAL EMAIL SUBJECT LINES OPEN RATE
INCREASE:

CONSUMER: 19% 
BUSINESS: 15%

IN PREHEADERS PUTTING THE EMOJI FIRST = 11%+ LIFT IN OPENS

SOURCE: WORLDATA RESEARCH 2025





⚙️ “GEAR” EMOJI!



MAKE IT STOP



JAY



“MADE FOR YOU” 
SUBJECT LINES 

(NO FNAME NEEDED)
OPEN RATE INCREASE = 15%+

SOURCE: WORLDATA RESEARCH 2025



THIS SESSION WAS MADE FOR YOUR TEAM
EXACTLY THE INSIGHTS YOU’VE BEEN HUNTING

TAILORED FOR COMPANIES AT YOUR STAGE

JUST YOUR STYLE (YOU’LL SEE)
MADE FOR YOUR KIND OF HEART

“MADE FOR YOU”





SPEAKING OF AI...



MY AI  
PROMPT 

HALL OF FAME



ULTIMATE 
‘SEE WHAT YOUR COMPETITION’ 

IS DOING PROMPT!



➡️PROMPT:

ANALYZE THE LIVE WEBSITES COMPETITOR.COM AND COMPETITOR.COM. CREATE
A TABLE WITH THESE COLUMNS:

COMPETITOR NAME
PRIMARY INDUSTRIES SERVED (LIST TOP VERTICALS THEY TARGET)
DATA COLLECTION POINTS (LIST SPECIFIC FORMS OR INTERACTIONS THAT
COLLECT USER DATA; INCLUDE THE PAGE URL FOR EACH)
PRICING PAGE URL (NOTE IF PRICING IS PUBLIC OR HIDDEN)
FREE TRIAL / DEMO SIGNUP URL (IF AVAILABLE)
OTHER KEY CONVERSION PAGES (CONTACT FORMS, CALCULATORS, GATED
CONTENT, ETC., WITH URLS)

BASE FINDINGS ON CURRENT LIVE SITE CONTENT, NOT OLD CACHED DATA.
OUTPUT IN A CLEAN, WELL-FORMATTED MARKDOWN TABLE. AFTER THE TABLE,
PROVIDE A SHORT ANALYSIS COMPARING THE TWO COMPETITORS’ DATA-
COLLECTION STRATEGIES.

SOURCE: WORLDATA RESEARCH 2025



SOURCE: WORLDATA RESEARCH 2025



WORLD’S STUPIDEST
PROMPT?



TAKE
SCREENSHOT
OF YOUR
INBOX...

SOURCE: WORLDATA RESEARCH 2025



HEATMAP-ONLY IMAGE + WRITTEN LEADERBOARD OUTSIDE THE IMAGE):
PROMPT:
ANALYZE THIS SCREENSHOT OF MY INBOX AND APPLY A GRADIENT HEATMAP
OVERLAY DIRECTLY ON THE PROVIDED SCREENSHOT. 
KEEP THE ORIGINAL IMAGE DIMENSIONS AND CLARITY — DO NOT CROP,
RESIZE, OR BLUR THE BACKGROUND. 
OVERLAY RULES:
- BRIGHT GREEN = MOST LIKELY TO GET OPENED (SHORT, URGENT, EMOJI,
PUNCHY).
- LIGHT GREEN/YELLOW = MEDIUM LIKELIHOOD (NEUTRAL, OKAY BUT NOT
EXCITING).
- DARK ORANGE = WEAK (TOO LONG, CORPORATE, BLENDS INTO NOISE).
- DARK RED = LEAST LIKELY (SPAMMY, BORING, OR IRRELEVANT).
ONLY OVERLAY SMALL NUMBERS ON THE TOP 5 (GREEN, RANKED 1–5) AND
BOTTOM 5 (RED, RANKED 1–5). 
DO NOT ADD ANY EXTRA TEXT OR CLUTTER. THE FINAL OUTPUT SHOULD BE
THE ORIGINAL SCREENSHOT WITH THE GRADIENT + RANKS APPLIED.

FACTOR IN BOTH SUBJECT LINE AND PREHEADER TACTICS (LENGTH,
CLARITY, URGENCY WORDS, EMOTIONAL TRIGGERS, EMOJI PLACEMENT,
PERSONALIZATION, TRUNCATION ISSUES, ETC.).
USE ALL AVAILABLE KNOWLEDGE OF EMAIL TACTICS THAT INCREASE OPEN
RATES FOR PROMOTIONAL EMAILS THAT THE BIGGEST BRANDS USE TO
GENERATE MORE OPENS.  
IMAGE OUTPUT:

APPLY THE GRADIENT OVERLAY ACROSS THE INBOX ROWS.
ONLY OVERLAY SMALL NUMBERS ON THE TOP 5 (GREEN, RANKED 1–5) AND
BOTTOM 5 (RED, RANKED 1–5).
NO TEXT CLUTTER OR EXPLANATIONS ON THE IMAGE ITSELF.

WRITTEN OUTPUT (SEPARATE FROM THE IMAGE):
PROVIDE A TOP 5 LIST (RANKED 1–5) WITH THE EXACT SUBJECT LINE
AND A ONE-LINE TACTICAL REASON (HIGHLIGHTING A SPECIFIC TRIGGER
LIKE AN URGENCY WORD, EMOJI, % OFF, CONVERSATIONAL HOOK, ETC.).
PROVIDE A BOTTOM 5 LIST (RANKED 1–5) WITH THE EXACT SUBJECT
LINE AND A ONE-LINE TACTICAL REASON (POINTING OUT THE WEAK SPOT
LIKE BOILERPLATE PREHEADER, TRUNCATION, GENERIC PROMO WORDING,
JARGON, ETC.).

THE FINAL RESULT SHOULD BE:
1.📸 A CLEAN HEATMAP IMAGE WITH GRADIENT + NUMBERED RANKS.
2.📝 A SEPARATE LEADERBOARD (TOP 5 + BOTTOM 5 WITH REASONS).

HEATMAP OF
‘MOST LIKELY’
AND ‘LEAST
LIKELY’ TO BE
OPENED AND
‘WHY’ PROMPT!

➡️PROMPT:



SOURCE: WORLDATA RESEARCH 2025



SOURCE: WORLDATA RESEARCH 2025



SEARCH REDDIT FOR RECENT POSTS (LAST 60 DAYS)
WITH ACTIONABLE MARKETING TIPS IN R/MARKETING,
R/SAAS, R/ENTREPRENEUR, AND
R/DIGITALMARKETING.
PRIORITIZE POSTS WITH CLEAR ENGAGEMENT SIGNALS
(COMMENTS, AWARDS, VISIBLE UPVOTES).

FOR EACH POST, RETURN:
TITLE
BRIEF SUMMARY OF THE TIPS SHARED
APPROXIMATE ENGAGEMENT (E.G., “HIGHLY
DISCUSSED/POST WITH VISIBLE AWARDS”)
SUBREDDIT NAME
LINK TO THE POST

ONLY INCLUDE POSTS WITH PRACTICAL, NOT MEME-
OR NEWS-STYLE CONTENT.

➡️PROMPT:
REDDIT MARKETING
TRENDS PROMPT!



GREAT FOR ABM...
"I WANT TO BUILD A PRIORITIZED ACCOUNT-BASED MARKETING
FILE. USE [COMPANY NAME] ([WEBSITE URL]) AS THE MODEL
COMPANY. FIND 100 COMPANIES THAT ARE MOST SIMILAR IN
TERMS OF INDUSTRY, COMPANY SIZE, AND MARKET FOCUS (E.G.,
MEDICAL DEVICES, DIABETES TECH). FOR EACH, INCLUDE
COMPANY NAME, PUBLIC/PRIVATE STATUS, REVENUE, EMPLOYEE
COUNT, FOCUS AREA, AND KEY CONTACTS (E.G., VP MARKETING,
PARTNERSHIPS). THEN SCORE AND RANK THEM BASED ON
FIRMOGRAPHICS, MARKET RELEVANCE, GROWTH, TECH STACK, AND
BUYING SIGNALS. INCLUDE RECENT FUNDING, ACQUISITIONS, OR
MAJOR PRODUCT LAUNCHES WHERE RELEVANT. FORMAT IN A CLEAN,
SORTABLE TABLE."

➡️PROMPT:







WITH THE
SUBSCRIPTION

LINKS! 

COOL!



“I WORK IN B2B SAAS AND WANT TO SUBSCRIBE TO
THE BEST EMAIL NEWSLETTERS FROM LEADING
COMPANIES, SMART FOUNDERS, AND MODERN
PUBLISHERS. I’M LOOKING FOR TACTICAL INSIGHTS
ACROSS GO-TO-MARKET, PRODUCT, GROWTH, AND
MARKETING. PLEASE GIVE ME A CURATED LIST OF
HIGH-QUALITY NEWSLETTERS WITH REGISTRATION
LINKS INCLUDED.”

THE FULL PROMPT...
➡️PROMPT:



MY
ACTUAL
FAVORITE
PROMPT...



HOW DOES
EVERYONE
KNOW WHAT
IS TRENDING?



FIND THE LATEST VIRAL MEMES IN U.S. SPECIFICALLY AND CULTURAL
MOMENTS FROM THE PAST 7 DAYS ACROSS TIKTOK, INSTAGRAM, X
(TWITTER), AND REDDIT.
FOR EACH:

MEME/TREND NAME
ORIGIN (FIRST KNOWN POST OR PLATFORM)
WHY IT WENT VIRAL (1–2 SENTENCES, SNARK ENCOURAGED)
EXAMPLE LINK (POINT TO THE ACTUAL MEME/TREND CONTENT)
CURRENT STATUS (PEAKING, STILL RISING, ALREADY OVERUSED)
POTENTIAL MARKETING TIE-IN (HOW A BRAND COULD HIJACK IT
WITHOUT LOOKING CRINGE)

LIMIT TO THE TOP 8 TRENDS BY CURRENT ENGAGEMENT.
USE ONLY POSTS/TRENDS VERIFIABLE AS OF TODAY’S DATE.
AVOID OUTDATED TRENDS THAT PEAKED BEFORE LAST WEEK.
END WITH A 1-PARAGRAPH “TREND FORECAST” PREDICTING WHICH 1–2
WILL STILL BE HOT NEXT WEEK AND WHY.

➡️PROMPT:



TIME FOR SUPER FAST TIPS..



2025
OUTLOOK



C’MON



AFTER SEPTEMBER 1ST:

CURRENT YEAR MENTIONED IN
CONTENT OFFER LOWERS DOWNLOAD
RATE BY 22%

2025 IS OVER!!!

SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT



EITHER DO LETTER
FORMAT OR DON’T



“LETS TEST 
A LETTER
FORMAT”



“LETS TEST 
A LETTER
FORMAT”



THIS IS A LETTER FORMAT...



THIS IS A LETTER FORMAT...

‘PURE’ LETTER FORMAT EMAILS:
28% HIGHER CLICK-THROUGH

(82% HIGHER REPLY RATE) THAN
HYBRID LETTER FORMAT

SOURCE: WORLDATA RESEARCH 2025



IT’S NOT YOUR
CONTENT...

IT’S THE NAME OF IT



SMB PLAYBOOK
VS.

GROWTH SMB PLAYBOOK



SOURCE: WORLDATA RESEARCH Q2 ‘25 AGGREGATE



CONSUMER SAME THING...
[PRE-FORMAT MODIFIERS]
MAKEUP ROUTINE
➡️ NO-FAIL MAKEUP ROUTINE

HOME ESSENTIALS OFFER
➡️ QUICK FIX HOME ESSENTIALS OFFER

SKINCARE DISCOUNT
➡️ GLOW-UP SKINCARE DISCOUNT

PANTRY RESTOCK
➡️ STOCK-UP PANTRY SALE



GLOW UP...



STUFF!!! 



400 FREE
HOODIES!!!

IN 45 MINS!!!!



FRIDAY!!

MAIN STAGE!





ONE MORE THING BEFORE THE FREE STUFF…
IF WE ARE NOT CONNECTED 
ON LINKEDIN PLEASE SEND 
ME A CONNECTION REQUEST!

I AM ON INSTAGRAM: 
@JAYSCHWEDELSON



www.jayschwedelson.com/podcast



“I WANT EVERYTHING”
MY NEWSLETTER
NEW! BEST/WORST DAYS ‘25 EMAIL CALENDAR
LINK TO MY PODCAST
REGISTER FOR GURU CONFERENCE (FREE)
THESE SLIDES!!!!!

EMAIL: JayS@CorpWD.com



‘SEND EVERYTHING’
JAYS@CORPWD.COM

Steal this tactic!!



The important links...
want to work together or collab?  www.JaySchwedelson

want to work with my agency and stuff?  just email me JayS@Corpwd.com
The free email event?  www.GuruConference.com

The free event about events?  www.Eventastic.com
The free subject line thing?  www.Subjectline.com

My media company? www.GuruMediaHub.com
My Agency? www.OutcomeMedia.com


