SLIDES ARE NEXT BUT FIRST..

JUST STARTED THIS PODCAST!
HOPE YOU GIVE IT ATRY!

“Do This, Not That! For
Marketers Only!” Podcast

Click below to follow the show on
Apple Podcast or Spotify!



https://podcasts.apple.com/us/podcast/do-this-not-that-marketing-tips-with-jay-schwedelson/id1701260891
https://open.spotify.com/show/7eiOfHmVakmy01eySdCBH1
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NEW Email Marketing Test Ideas and
Pitfalls to Avoid

Speaker: Pierce Ujjainwalla

Founder: Knak.com

Speaker: Jay Schwedelson

Founder: SubjectLine.com
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Taking your emails from
‘meh” to "amehzing”



knak.

Pierce Ujjainwalla

Co-Founder & CEO

in pujjainwalla

% @marketing_101

~.| pierce@knak.com


https://twitter.com/marketing_101

/1% of respondents
are sending more
emalls than ever
before

- 2023 Knak Benchmark Report




We all know the story.

More emaills. Less attention.
Harder to break through.



Top Tip

2 A 971% conversion lift by hiding prices? (Extemal

Valuable I

& Mliny

Most important thing that is often overlooked

Hi Pierce,

"To show your pricing, or not o show pricing, that is the question. "
- Bill Shakespeare, CMO at Hamlel.ai

There's a herce debate whether you should show actual dollar values on your

NO one cares about your .
webinar, your website,
your blog. They care about LT s s s o

much this is going o cosl. [ just want the price now.”

themselves.

"B2B pricing is vary nuanced and naeds lo be a dedicated conversation. Showing a

price sels an anchor thal's nearly impossible o ift laler in the sales cycle.”

M a ke it va I u a b |e . tO th e m ! But we rarely see any data to support either side of this debate...until now.

In today's email we'll show what happened when Contractbook overhauled thair




C CAPTIVATE

= HUMAN

Your north stars! = ENTERTAIN

The "CHEETAH" E EASY
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C CAPTIVATE

You only get one shot,
one opportunity...

Are you dropping bombs with your
sender display name, subject line &
preview text?

~*Are you gonna use emojis to capture
it or just let it slip?

Opens are half the battle. Success is
the only option.

A

Animated
account
profile picture

o

§0

Adobe 2 Apr 14

Adobe named a Leader in Digital Expe...
Adobe named a Leader in 2023 Gartner...

Litmus Live Apr14

&) Register for the best email event...
Attend for free (or save big!)

Spa Sans Sabots - Hotel Quinte. Apr14

L'offre bien-étre | The wellness offer
Ouvrir dans votre navigateur | English ve...

Canva Apr 14

Want to opt-out of Mother’s Day emai...
Here's how to adjust your Canva email p...

Larry Kodali | OptimHire Apr 14
Pierce, thank you!
Hi Pierce, First, thanks for the overwhel...

Canva Apr13
Pierce, your year in Canva £+
Let's celebrate your Canvaversary in style

MUTINY Apr 13

() Is your navbar holding you back?
How Chameleon got a 30% lift in conver...

Corero Network Security Apr 13
Interactive Webinar: DDoS nratactinn
Hear from GTT, OpenCap / Compose

The Leadsnace Team Apr 13

] 229 (k

Emoji in the
subject line




=] HUMAN

Are you writing in authentic language
like a human?

Does your email feel like its coming from
a person or a big, faceless company?

1-person email trick for writing

Ann Handley

TA #119:
To:

Welcome to

Is jargon always bad?

TOTAL ANNARCHY

BY ANN HANDLEY

Handley, witt




= ENTERTAIN

Who said B2B has to be boring?
Does it make someone laugh?
Edu-tainment is effective

Take some risks

Can we change our Facebook status NOW?
We are NEWSLETTER OFFICIAL.

Thank you for making my day and subscribing to The Marketing Millennials
Newsletter.

You'll receive the official newsletter every Tuesday, Thursday, and Sunday!

How to start a podcast

Want to ruin my day? Unsubscribe: .




= EASY

Define the GOAL - what do you want
them to do?

Choose a single Call-to-Action (CTA)
and focus on it

Make it easy to read (readable.com)

s¢.monday...

Bring all your
marketing & creatives

together

4 quick tips to set up your
workflow in minutes:

f @O ¢ in




g Packhelp

Last call for Black Friday
orders

Just a friendly reminder that tomorrow is the last day you can order some
of our products. Once the clock hits midnight, we can’t guarantee that all
your packaging will arrive in time for Black Friday. Plan wisely, hit the
button below & don’t forget to place your order before the 27th
of October!

Order my packaging

® ® ® @

To ensure that you receive every email from us please add us to your list of trusted contacts.
© Copyright Packhelp 2022 | Unsubscribe from newsletter | Unsubscribe from all emails




Saskia, welcome to your

Get creative with the transitions in your uDspovjobmeyl

e m a i I S new HubSpot tools.

No one said every section needed a

Reduce

straight line across it prospecting time

Get notified when a prospect visits

your site and know which pages
they've visited. Personalized
prospecting has never been easier or
quicker.

It's just another image to add!

: \ Prioritize your
’.‘_’»QM ' ‘>\\ y
o i outreach
) / .8 Invest your time in the leads that
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30% Off o
Shipping Labels Be featured on Animoto!

Our Compostable Shipping Labels are on sale.
While stocks last!

Miro basics How to do anything

From moving around the board to Curious about creating content or
using digital sticky notes, this collaborating with your team?
video will show you how to Miro. We'll walk you through it all.

Hi there, See how to Miro — Watch our how-tos
Use code: STOCKUP30

At Animoto, we love featuring stories from our users

about how their videos are making an impact. We'd

love to hear more about your experience and .
Select your team for relevant guides

success with Animoto so we can share it as

inspiration with other video creators.

Engineering / Dev ° Product °
Management

All you need to do is fill out this short survey and

give us a little more info about you, your

organization, and how Animoto has helped you Deslon/ VX ° Marieting °
succeed. We can't wait to hear about what you were

able to achieve with video! As a thank you, we'll also

Project
send you a $100 Amazon gift card if your story is Management ° °
Offer code expires 31st March 11.59PM EST, and can be used once per person

only. Other terms and conditions may apply. used.

Stories like yours are what inspire us to make video- Happy collaborating,

production easy for everyone. Thanks for all that you The Miro Team

Pair Shlpplng labels with our contribute to the Animoto community.
compostable kraft mailers v

O °

Our Stock Kraft Mailers are printed Over ¥5M people and 99% of the

R S - Fortune 100 use Miro to solve problems
home compostable and recyclable

after use!

Waimart>k DAL il Deloitte.  okta

Order online now —




ANIMATE

Latest Business News

Helps to stand out, be different - catch
attention a \H

Proven techniques to help businesses succeed

We've deve
effectiveness o dollars and performance on Meta techno
the link below to f this fra k canhelpi ur ad

performance, lower cos s with people most likely to

Try to be subtle with the animations, not

Learn more

overly distracting

EZGIF.com to make GIFs (watch the size)

Reach more customers with new Introducing a simplified
Instagram ads Facebook Pages experience

Grow your busir nd tell your Welrersliiiarout a:new:Eac
th Instagram’s new ad xperience that make
cover how to get started or you to build




HARMONY

Really-gee :
AND landing pages

Are your emails and landing pages | |
consistent?

Hi {{lead.First Name:default=there}}, 7

Really geed ceeaTemails
Thanks for signing up for the webinar. We can’t wait AND landing pages

Inspiration Centre to help you unleash your creative

Tuesday, October 11,2022 | 1:00 PM EST /10:00 AM PST

need allittie t built the

Your email should hook and your landing e
page should convert

Creativity starts with Inspiration.

Knak’s brand new Inspiration Centre offers hundreds of emails and landing
pages that you can leverage for your own campaigns - making it simple to
get beautiful campaigns out the door fast.

Do you make it easy for your prospects/ e
customers to convert?

Your hosts and presenters

&) /@)

Copyright 2022 Knak Inc. All ights reserved.
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The
DefinitiveGuide

to Creating
Kick-Ass Emails | 2 Aw@ﬁ

knak.com ‘4_? b [/ ’@ j g5
A /I//M -

o

k.

- .‘. - - “
71 | ‘ \

" G W T,



Get ahead
of changes
coming in
1I0S 17

knak.com/blog

k.

Link Tracking
ProtectioniniOS17

& macOS Sonoma

IMPORTANT CHANGES
FOR MARKETERS




Pierce Ujjainwalla - You
9 Co-Founder & CEO of Knak
® 2mo- G)

Marketers trying to fix the email code.

o ‘Wid ® A

relate to this,
Knak can help.

JVEINELE \'QJ"

@marketing_101

pierce@knak.com



https://twitter.com/marketing_101

25 MINS...HERE WE GO!

Going to the Conference Leaving the Conference




WHERE DO MY TRENDS COME FROM?

XYY " : G
ooo OUTCOMEMEDIA  SubjectlLine.com EGW%R\%%

JaySchwedelson.com



Rihanna, check out the latest

NAME IS NOT
PERSONALIZATION...
THIS IS OLD NEWS.




TELL THEM WHO THEY ARE

WHEN MENTIONED IN gY!3jdn il 13 OPEN RATE INCREASE:
INDUSTRY: OPEN RATE UP 25%

EXAMPLE: TRENDS IN CONSTRUCTION INDUSTRY...

FUNCTION: OPEN RATE UP 31%
EXAMPLE: JUST FOR SALES PROFESSIONALS...

INTEREST: OPEN RATE UP 27%
EXAMPLE: JUST FOR DIY FANS...




TELL THEM WHO THEY ARE

VHEN MENTIONED IN BYIYIamALH OPEN R/

BUT NOW THERE IS

EXAMPLE: JUST FOR SALES PROFESSIONALS...

INTEREST: OPEN RATE UP 27%
EXAMPLE: JUST FOR DIY FANS...




DIRECTOR LEVEL M

WHAT CMO'S KNOW... B2
EVERY CEO READS THIS
TECHNOLOGY LEADERS GUIDE TO NETWORK SECURITY

BEGINNER LEVELM TALK EXPERT

FOR THE TECH SAVVY BUYER B2C
LUXURY SEEKERS LOVE THIS...
HOW AFFLUENT INVESTORS EVALUATE STOCKS




McKinsey Daily Read inbox How CFOs are juggling priorities to build resilience -

IT Highlights from . inbox Get ready: 87% of IT leaders expect higher investme
Retail Dive inbox How retail leaders are using performance marketing
Charitybuzz inbox Luxury fashion auctions tailored just for you: Flash 1
REVOLVE inbox Luxury pieces to invest in now AS P I R AI' 0 N Al_'

West Elm inbox Sleep in pure luxury: TENCEL™

SUBJECT LINE THAT
South Florida Busin. inbox The CFOs Guide to Automationf§l " |3 'Ji[1] bW .S .11 T 1)

ELEMENTS INCREASES
Demand Gen Report inbox CMO Outlook Guide: Top Priori OPEN RATES:

CMSWire Breakfast B. inbox CMO's 30-60-90-Day Agenda BUSINESS: 28%

CONSUMER: 24%



0" AND "5° ARE SUS

HubSpot Blog, Websi.

The Daily Sales via.

HubSpot Blog, Websi.

Marketing Dive
Conde Nast Traveler

NRF SmartBrief

inbox Make a Professional WordPress Eit ere

0)Be A GREAT Sales Manager - We all hear an

ship Form Templates Your Site Needs - Lez

An Effective Marketing Plan - It's filled wit

| w See Places in Italy - Best Stargazing Spots, S
inbox Increase RC| by 32% by embracing omnichannel - C



JOIN 11,842 SUBSCRIBERS
OR
JOIN 12,000 SUBSCGRIBERS



SUBJECT LINE: NON-ROUND NUMBERS INCREASE OPEN-RATES BY 21%

EXAMPLES:
SUBJECT LINE: 4 THINGS ALL HR PRO'S SHOULD KNOW...

CONTENT DOWNLOAD: NON-ROUND NUMBERS INCREASE DOWNLOAD RATE BY 27%

EXAMPLES:
CONTENT NAME: 7 TRENDS TIP SHEET FOR CFO'S

NEWSLETTER SIGN UP: NON-ROUND NUMBERS INCREASE REGISTRATION BY 24%

EXAMPLES:
ENEWSLETTER REGISTRATION: JOIN 11,728 SUBSCRIBERS WHO ALREADY HAVE ON BOARD



ARE YOU A/B TESTING YOUR

SUBJECT LINE: NON-ROUND NUMBERS | CONTENT TITLE???
EXAMPLES: (SILENT CAMPAIGN KILLER)

SUBJECT LINE: 4 THINGS ALL HR PRO’

ARE YOU A/B TESTING YOUR
CONTENT DOWNLOAD: NON- | NAME OF SALE?? 1%

CONTENT NAME: 7 TRENDS TIP SHEXT FOR CFO'S

NEWSLETTER SIGN UP: NON-ROUND NUMBERS INCREASE REGISTRATION BY 24%

EXAMPLES:
ENEWSLETTER REGISTRATION: JOIN 11,728 SUBSCRIBERS WHO ALREADY HAVE ON BOARD




7 RANDOM IDEAS WORKING IN
EMAIL RIGHT NOW!!!

2:00am Brilliant Idea Same ldea in Morning




1ST PERSON

BUTTONS
WRITTEN IN 15T PERSON
INCREASE CLICK-THROUGH
RATE BY 28%




1ST PERSON




Litmus Weekly
Human Resources
Dormify

HubSpot Blog, Sales
Crate & Kids
HP.com

Domino's Pizza

Dior

West EIm

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

5 steps to a better email workflow, design tools t

The six key steps to start a workplace investigat

6 steps to the perfect dorm bed - our best basics

4 Steps to Getting Emotions to See
The coziest bed in 4 simple steps -
Step 1: Open this email. Step 2: Sav
One more step to earn your FREE P
Your 3-Step Sauvage Skin Routine

Update your space in 1step |74 - Ea

LAST 90 DAYS:

STEPS” MENTIONED
IN SUBJECT LINE

BOOSTING OPEN
RATES:

BUSINESS: 24%

CONSUMER: 19%



» Think with Google US THISIS A

How Search Al is changing marketing PRE-HEADER
And how It helps agencies do more for brands (BUT YOU KNEW THAT---)
' |

R AND YOU BETTER BE USING
all abBu Hll!g FOR 'OFFER RELATED

» Think with Google US

Breaking down what cybersecurity is
And why It matters to people and busines

OFFER INFO VS. 'TROUBLE VIEWING'
'OFFER INFO' INCREASES OPEN

RATES BY 22%

BUT THAT IS NOT THE NEW TEST TO TRY...




PRGEE: Eg:]cER . ;tualf'lt. :;zfgiﬁ:;tﬁ?;thﬂagic Write Canva Design with Canva Time

» eMarketer FYI

Improve email deliverability and optimize each send.
Learn how to optimize email deliverability and drive greater email

» Think with Google US

How Search Al is changing marketing
And how It helps agencies do more for...

'CONTINUATION
PRE- H EADER » Think with Google US

Breaking down what cybersecurity is all ab...
And why it matters to people and busin...




NYT Cooking inbox Baked spaghetti is a 9x13 pan of comfort - a six-ingredient, 20-minute, five-star sa

HAY inbox 50% Off Select Styles - enjoy 20% off everything else.

Dermatology Advisor inbox Atopic Dermatitis in Adulthood & Increased Risk for VTE: Is There a Link? - Are s
Really Good Emails inbox  "I'll be watching you" is a creepy lyric - unlocking the power of email marketing, be
Think with Google US inbox 3 ways to get more from your video ads - they're often overlooked

AND... 'CONTINUATION’
BUT... PRE-HEADERS INCREASE
PLUS. OPEN RATES BY 19%




DONT PUSH THE MARKETING MANAGER!

BOSS: Can you take a few minutes
and sort out our CRM database?




SUBJECT LINES
INCREASING OPEN RATES:

Poppin Inbox Office Hybrid Happy? - Strike a balance between differe

Validity, Inc. Inbox |5 3 email program protected from deliverability threats?

Planet Fitness Inbox the FOMO yet? Join in the fun! - Excl 6 I S Yo u R j
Search Engine Journ. Inbox of losing online leads? Show up highe 6 FEEI-I N G j

Lisa at FreshBooks Inbox |5 your business running you ragged? - How 6 'I'I R E D 0 F!

Daymond John Inbox Y Feeling Overwhelmed? - Hey jay, If you're i S'I'R U G G I-I N G WITH J

BUSINESS: UP 29%
CONSUMER: UP 22%



LANDING PAGE:

LAST 90 DAYS:
HOW TO BOOST CONVERSIONS!




LONG FORMS ARE MID

ORALCLE NETSUITE

NETSUITE FINANCIALS

*1 Cloud Accounting Software

Today, more than 16,000 customers use NetSuite to run their business in the cloud. Get
your FREE customized tour now!

First Name* Last Name"*

Work Emall*

United States

How did you hear about us?* <

Type of Business* # of Employees”

8 Yes, send me marketing communications on Oracle Products, Services and Events.”




MULTI-PAGE FORMS
INITIATED WITH 2 FIELDS
INCREASE CONVERSION

RATES BY 37%
V3.
SINGLE LONG FORM

Join thousands of
businesses using
Quick Base.

“Quick Base delivers tremendous value for the money.
We estimate that our cost savings are in the
$100,000-200,000 range” - Erik Jonte

Join thousands of
businesses using
Quick Base.

Work smarter, not harder: Automate
°°/  mundane tasks and activities.

@ Uncover insights: Easy access to your
important information in one place.

@ Safe and secure: Trusted by thousands of
businesses - big and small.

Sign up for a free 30-day trial.

No credit card required

Already have an account?

You're one step away from a better business.

By proceeding, you agree to our vice and



First m
Last me
Company

Email Address

ANNCYING

State *



ANNCYING

First Name * First Name * Last Name “

Last Na

Single-Column Forms Have a 21% Higher

Overall Conversion Rate Than Zigzag forms.

Company Address °

Email Address ° City * State *



When Destination Page Submission Button Describes Offer:
onversion Rates Increase By 1/%

@
S

Talk 10 8 hurman right now 1-844-80-1112 SUbmMIit your project

GET 3 QUOTES NOW!
START FREE TRIAL
GET MY FREE DEMO

A20QUOTES

Join 3000+ Canadian SMEs!

Looking for a
website development
partner?

Your work phone *

Get 3 referrals of website creation providers in less

than 48h and compare. It's free!
Cescription of your progect *

OET 3 QUOTES NOW

Why B2BQuotes ? 3 ¢

MODLIVMA D MERCER orrivum
'Ng’:l.”‘“ 4 ..I U

3000+ businesses found the right website development

aertner with our plstierm ¢ " ’ CGl

SOURCE: Worldata Research Response Rate Campaign Aggregate 2023



RANDOM:

Mentioning NEXT MONTH [i.e. OCTOBER] in
Subject Line Within 2 Weeks of That Month
Increases Open Rates:

Business UP 19%
Consumer UP 22%



RANDOM:

Letter Format Emails in November and December:

Reply Rates UP 47%

And chill....unsubscribe rates highest then too!



How A/B Testing Actually Happens
WHAT DID WE'DO'LAST TIMED®

OK, LETS DO SOMETHING ELSE



IT’S NEVER TOO LATE TO FALL IN LOVE... AGAIN

7~

A0

AR
S ::_‘.‘ N

STREAMON hulu




THE GOLDEN BACHELOR:



HORRIBLE IDEA!
DON'T DO IT!
| WOULD NEVER WATCH THAT!

| HEARD THAT NEVER WORKS.

IN OUR INDUSTRY WE CAN'T DO THAT.
UGGHH...I HATE WHEN 1 GET THOSE. NO WAY.







GET YOUR EMAIL | FORISTNEWSLETTER  FOR28TH NEWSLETTER

NEWSLETTER IN
FRONT OF MORE :ql ,

PEOPLE!
INSTANTLY!




LINKEDIN NEWSLETTERS
ARE EMAIL!!!

E NEWSLETTER

The Scoop [Email
Marketing]

My Email Tips and Trends Newsletter - For Business and
Consumer Marketers

By Jay Schwedelson
Founder SubjectLine.com & President and CEOQ Outco...

Published biweekly
13,686 subscribers




2 STEPS...30 SECONDS (FREE)

Ii::ratl 4 Feed

2 & arae

Publishing menu v | Normal ¥ B I U

Posts Recommend to employees

SubjectLine.com . S
29,705 followers

&l Photo B video \ BZ Write article

Headline

(e

Add a cover image that complements your article to attract more readers.

Post ideas

We recommend uploading an image that is 1920x1080 pixels.

Upload )

LINKEDIN EMAIL
NEWSLETTER

SubjectLine.com

PR | PRy

Write here. You can also include @mentions or #hashtags.




THE FIRST TIME YOU PUBLISH A LINKEDIN
NEWSLETTER IT GOES OUT TO ALLLLLLLLLL
OF YOUR FOLLOWERS AND ASKS IF THEY
WANT TO SUBSRIBE.

IT IS THE ONLY THING ON LINKEDIN
THAT HAS ZERO TO DO WITH THE
ALOGRITHIM




YOUR
LINKEDIN
NEWSLETTER
IS SENT QUT
VIA EMAIL TO
EVERYONE...

mpose

I0X
irred
oozed
Jortant

nt

fts

jai]

tegories
ocial
pdates
Drums
romotions

ire

913,953

p 200

10

AN

2 0 @ m D i

HOT MESS #41: An Email Tips Newsletter that should not

exist... nbox x I/ X
Jay Schwedelson via LinkedIn @ -<newsletters-noreply@linkedin.com= U... Mon, Jul 10, 10:23 AM
to me -

Linked [P

NEWSLETTER ON LINKEDIN

The Scoop [Email Marketing]
My Email Tips and Trends Newsletter - For Business and
Consumer Marketers

Jay Schwedelson
Q Founder Subjectline.com & President and CEQ Outcome Media [Worldata

Group] & Founder GURU Events

See what others are saying about this topic: Open on Linkedin

N



LINKEDIN EMAIL NEWSLETTERS ARE EMAIL!
AND AWESOME!

HOW IT WORKS AND WHY YOU NEED TO DO IT:

CAN YOU HAVE ONE FOR A PERSONAL PAGE AND A COMPANY PAGE?
YES!

(ALL YOU NEED IS AT LEAST 150 FOLLOWERS)

PUBLISH THE EXACT SAME THING FROM YOUR REGULAR NEWSLETTER




KEY STATS:

* 11% AVERAGE SUBSCRIBE RATE IN FIRST 10 DAYS
 16% AVERAGE SUBSCRIBE RATE IN FIRST 30 DAYS

* 99% INBOXING RATE

 GLICK-THROUGH: 22% HIGHER THAN SAME
NEWSLETTER SENT VIA REGULAR EMAIL DISTRIBUTION

» THERE ARE ONLY 63000 LINKEDIN NEWSLETTERS! YOU CAN STAND OUT!




WAILITTTT!!! SLUHIDEEESSS!!!
AND | AM DOING ANOTHER SESSION!
AND FREE STUFF!

SENDINGOUTTHE EMAILAT/APM
BECAUSEITUSTINEEDSTO/GET/OUT!

| o |
L] '/
_ / \
e i () -
¥ ans ' h 4 ‘
fei ' _—— -\\
' ) “




YOU ARE GONNA GET SICK OF ME!

THURSDAY: 10:15

Online and In-Person Event Marketing: What's Working Now!
[Development Stage]

FRIDAY: 9:30

Debate: Email — Get the Open! vs. Get the Response!
[Discovery Stage]

FRIDAY: 11:00 — FREE SWAAAAGGG!! — RESERVATION REQUIRED!!
Meetup: GURU Events Email Marketing Community
ISHOW FLOOR]

WAIT!!! SLIDES, CALENDAR, MORE...




ese coMENE TN
, , , = -
LI ol >
EMAIL MARKETING (.ALSNQAI
- pacnerm WU ey MNEY
¥ ,‘,‘ % n-. . -:‘; ' Hoa
s - (sl Yilan
- - I v Al
a— ™ o
- LT )
ses VTG i
Que EONA
M
"RKETING CALENDAR
e, e

& JayS@CorpWD.com

CIRURIZIEE] ° Sides
THE CONFERENCE ° COﬂfBI‘Bnces Free R pg

WORLD'S LARGEST VIRTUAL EMAIL MARKETING CONFERENCE!

100% FREE % 13,000+ MARKETERS (R Best Days Fmail Calendar
And send me LINKEDIN y
connection! » Jay's Scoop Newsletter




THANKYOU:!

JUST STARTED THIS PODCAST!
HOPE YOU GIVE IT ATRY!

“Do This, Not That! For
Marketers Only!” Podcast

Click below to follow the show on
Apple Podcast or Spotify!

@ Listen on Apple Podcast!



https://podcasts.apple.com/us/podcast/do-this-not-that-marketing-tips-with-jay-schwedelson/id1701260891
https://open.spotify.com/show/7eiOfHmVakmy01eySdCBH1
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