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71% of respondents are sending 
more emails than ever before

- 2023 Knak Benchmark Report



We all know the story.

More emails. Less attention. 
Harder to break through.



● Most important thing that is
often overlooked

● No one cares about your webinar, 
your website, your blog. They care 
about themselves.

● Make it valuable… to them!

Valuable
TOP TIP



The “CHEETAH” 
Framework 

Human

Entertain

Captivate

Easy

YOUR NORTH STARS!

C
H
E
E
T
A
H

Transitions

Animate

Harmony



● You only get one shot, one 
opportunity…

○ Are you dropping bombs with 
your sender display name, 
subject line & preview text?

○ 🎤Are you gonna use emojis to 
capture it or just let it slip?

○ Opens are half the battle. 
Success is the only option.

Captivate

Animated 
account 
profile picture

Emoji in the 
subject line

Animated 
account 
profile picture

Emoji in the 
subject line



● Are you writing in authentic 
language like a human?

● Does your email feel like its 
coming from a person or a big, 
faceless company?

● 1-person email trick for writing

Human



Entertain

● Who said B2B has to be boring?

● Does it make someone laugh?

● Edu-tainment is effective

● Take some risks



● Define the GOAL - what do you 
want them to do?

● Choose a single Call-to-Action 
(CTA)  and focus on it

● Make it easy to read 
(readable.com)

Easy





1. Get creative with the transitions in 
your emails

2. No one said every section needed 
a straight line across it

3. It’s just another image to add!

Transitions





● Helps to stand out, be different -
catch attention

● Try to be subtle with the 
animations, not overly distracting

● EZGIF.com to make GIFs (watch 
the size)

Animate



● Are your emails and landing 
pages consistent? 

● Your email should hook and your 
landing page should convert

● Do you make it easy for your 
prospects/customers to 
convert?

Harmony
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The Definitive
Guide to Creating 
Kick-Ass Emails

knak.com



Get ahead 
of changes 
coming in 
iOS 17

knak.com/blog



If you can relate to this,
Knak can help.
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25 MINS...HERE WE GO!



WHERE DO MY TRENDS COME FROM?



NAME IS NOT 
PERSONALIZATION…
THIS IS OLD NEWS.





BUT NOW THERE IS 
ANOTHER LEVEL!!!!!!!!!!







'0' AND ‘5’ ARE SUS



JOIN 11,842 SUBSCRIBERS

OR 

JOIN 12,000 SUBSCRIBERS





ARE YOU A/B TESTING YOUR 
CONTENT TITLE???

(SILENT CAMPAIGN KILLER)

ARE YOU A/B TESTING YOUR 
NAME OF SALE??



7 RANDOM IDEAS WORKING IN 
EMAIL RIGHT NOW!!!



1ST PERSON  
CALL-TO-ACTION BUTTONS 
WRITTEN IN 1ST PERSON 
INCREASE CLICK-THROUGH 
RATE BY 28%



1ST PERSON • START MY FREE TRIAL NOW!
• GET MY EXCLUSIVE DISCOUNT!
• CLAIM MY SPOT TODAY!
• DOWNLOAD MY EBOOK INSTANTLY!
• UNLOCK MY SAVINGS!
• SEND ME THE SAMPLE!
• RESERVE MY SEAT!
• SHOW ME THE DEALS!
• GIVE ME ACCESS!
• I WANT IN! 
• SEND ME THE GUIDE NOW!
• START MY JOURNEY!
• COUNT ME IN!
• SEND ME THE COUPON!
• GIVE ME THE INSIGHTS!
• GIVE ME THE DISCOUNT CODE!
• SHOW ME THE EXCLUSIVE CONTENT!
• LET ME START SAVING!





BUT THAT IS NOT THE NEW TEST TO TRY...



'CONTINUATION'
PRE-HEADER:

GENERIC 
PRE-HEADER: 



AND...
BUT...
PLUS...

'CONTINUATION' 
PRE-HEADERS INCREASE 

OPEN RATES BY 19%



DON’T PUSH THE MARKETING MANAGER!



‘PAIN POINT’ SUBJECT LINES 
INCREASING OPEN RATES:

‘IS YOUR’
‘FEELING’
‘TIRED OF’

‘STRUGGLING WITH’

BUSINESS: UP 29%
CONSUMER: UP 22%



LANDING PAGE:
LAST 90 DAYS: 

HOW TO BOOST CONVERSIONS!



LONG FORMS ARE MID



MULTI-PAGE FORMS 
INITIATED WITH 2 FIELDS 
INCREASE CONVERSION 
RATES BY 37% 
VS. 
SINGLE LONG FORM



JayS@CorpWD.com OutcomeMedia.com



JayS@CorpWD.com OutcomeMedia.com

Single-Column Forms Have a 21% Higher 
Overall Conversion Rate Than Zigzag forms.



GET 3 QUOTES NOW!

START FREE TRIAL

GET MY FREE DEMO

When Destination Page Submission Button Describes Offer: 
Conversion Rates Increase By 17%

SOURCE: Worldata Research Response Rate Campaign Aggregate 2023



RANDOM:
Mentioning NEXT MONTH [i.e. OCTOBER] in 
Subject Line Within 2 Weeks of That Month 
Increases Open Rates:  

Business UP 19%
Consumer UP 22%



RANDOM:
Letter Format Emails in November and December:

Reply Rates UP 47%

And chill….unsubscribe rates highest then too! 





THE GOLDEN 
BACHELOR IS 
THE SECRET TO 
EMAIL 
MARKETING 
SUCCESS…



THE GOLDEN BACHELOR: 
HORRIBLE IDEA! 
DON’T DO IT! 
I WOULD NEVER WATCH THAT!





"WE SHOULD 
SELL HOT DOGS 
WHEN PEOPLE 
GET GAS"



GET YOUR EMAIL 
NEWSLETTER IN 
FRONT OF MORE 

PEOPLE!

INSTANTLY! 



LINKEDIN NEWSLETTERS 
ARE EMAIL!!!



2 STEPS...30 SECONDS (FREE)

LINKEDIN EMAIL 
NEWSLETTER



THE FIRST TIME YOU PUBLISH A LINKEDIN 
NEWSLETTER IT GOES OUT TO ALLLLLLLLLL 
OF YOUR FOLLOWERS AND ASKS IF THEY 

WANT TO SUBSRIBE.

IT IS THE ONLY THING ON LINKEDIN 
THAT HAS ZERO TO DO WITH THE 

ALOGRITHIM



YOUR 
LINKEDIN 
NEWSLETTER 
IS SENT OUT 
VIA EMAIL TO 
EVERYONE…



LINKEDIN EMAIL NEWSLETTERS ARE EMAIL! 
AND AWESOME!

HOW IT WORKS AND WHY YOU NEED TO DO IT:
CAN YOU HAVE ONE FOR A PERSONAL PAGE AND A COMPANY PAGE?

YES! 
(ALL YOU NEED IS AT LEAST 150 FOLLOWERS)

IS IT FREE?
YES! 

PUBLISH THE EXACT SAME THING FROM YOUR REGULAR NEWSLETTER



KEY KEY STATS:

• 11% AVERAGE SUBSCRIBE RATE IN FIRST 10 DAYS
• 16% AVERAGE SUBSCRIBE RATE IN FIRST 30 DAYS

• 99% INBOXING RATE 

• CLICK-THROUGH: 22% HIGHER THAN SAME 
NEWSLETTER SENT VIA REGULAR EMAIL DISTRIBUTION

• THERE ARE ONLY 63000 LINKEDIN NEWSLETTERS! YOU CAN STAND OUT! 



WAIIIITTTT!!! SLIIIDEEESSS!!!  
AND I AM DOING ANOTHER SESSION! 

AND FREE STUFF!



YOU ARE GONNA GET SICK OF ME!

 

WAIT!!! SLIDES, CALENDAR, MORE...

THURSDAY: 10:15

Online and In-Person Event Marketing: What's Working Now! 

[Development Stage]

FRIDAY: 9:30

Debate: Email — Get the Open! vs. Get the Response!

[Discovery Stage]

FRIDAY: 11:00 – FREE SWAAAAGGG!! – RESERVATION REQUIRED!!

Meetup: GURU Events Email Marketing Community

[SHOW FLOOR]



"I want everything"
Just email me at: 

JayS@CorpWD.com
• Slides
• Conferences Free Reg
• Best Days Email Calendar
• Jay’s Scoop NewsletterAnd send me LINKEDIN 

connection!
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