


LAST 12 MONTHS:

2,041 WEBINARS
157 IN-PERSON EVENTS

GURU CONFERENCE - 24,118 MARKETERS
DELIVERED CONFERENCE - 7,412 MARKETERS
EVENTASTIC - COMING JUNE 2025!

NOBODY CARES....
BUT HERE YOU GO



VERY, VERY, VERY
SMALL CHANGES CAN
HAVE BIG IMPACT! 



REGISTER

WHEN WE MAKE FIRST CONTACT 
WITH ALIENS



1ST PERSON  
CALL-TO-ACTION BUTTONS
WRITTEN IN 1ST PERSON
INCREASE CLICK-THROUGH
RATE BY 28%

SOURCE: Worldata Research Response Rate Campaign Aggregate 2024





1ST PERSON "COUNT ME IN!"
"I’M SO THERE!"
"SAVE MY SEAT!"
"I’M EXCITED!"
"DON’T START WITHOUT ME!"
"I’M ALL ABOUT THIS!"
"HOLD MY PLACE!"
"COUNT ME 200% IN!"
"LET’S DO THIS – I’M READY!"
"MAKE ROOM FOR ME!"

SOURCE: Worldata Research Response Rate Campaign Aggregate 2024



LEARN!
DISCOVER!
REGISTER!



LEARN 
DISCOVER 
REGISTER  
REMINDER
FIND OUT
JOIN

SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT

DOWN: 11%
DOWN: 9%
DOWN: 14%
DOWN: 9%
DOWN: 14%
DOWN: 7%

EVENT EMAIL PROMOTIONS:
FIRST WORD OF SUBJECT LINE OPEN RATES DROP BY:



UMMM...NO



SOCIAL
PROOF IS

EVERYTHING!



BAD:  
GENERIC SOCIAL PROOF 

“GREAT EVENT!”
GOOD: 
QUANTIFIABLE METRICS IN
SOCIAL PROOF

I CONNECTED WITH OVER 50 INDUSTRY
PROFESSIONALS IN JUST TWO DAYS!

SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT



BAD:  
GENERIC SOCIAL PROOF 

“GREAT EVENT!”
GOOD: 
QUANTIFIABLE METRICS IN
SOCIAL PROOF

I CONNECTED WITH OVER 50 INDUSTRY
PROFESSIONALS IN JUST TWO DAYS!

SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT

CONVERSION RATES INCREASE
OVER 15% ON EVENT OFFER
DESTINATION PAGES WHEN

‘QUANTIFIABLE’ TESTIMONIALS USED
VS. GENERIC



“WALKED AWAY WITH 3 TEMPLATES AND A 10-STEP PLAN I STARTED USING
IMMEDIATELY TO STREAMLINE MY WORKFLOW.”

“THE BREAKOUT SESSIONS HELPED ME INCREASE MY TEAM’S PRODUCTIVITY
BY 25% IN JUST ONE MONTH.”

“BY ATTENDING, I AVOIDED A $5,000 MISTAKE I WAS ABOUT TO MAKE ON MY
NEXT PROJECT.”

“TOOK 20 PAGES OF NOTES AND WALKED AWAY WITH 7 TOOLS I’D NEVER
HEARD OF BEFORE BUT NOW CAN’T LIVE WITHOUT.”

“LEARNED MORE IN 2 DAYS THAN IN 6 MONTHS OF WEBINARS.”

“MET 10+ INDUSTRY LEADERS IN ONE DAY.”



IN-PERSON EVENT
TEST IDEAS...



60 DAYS PRIOR TO EVENT:
EMAIL OPEN RATE FOR CONTACTS WITHIN 100 MILES OF

EVENT IS 49% HIGHER THAN 'OUT OF RADIUS' CONTACTS.

INCREASE SENDING FREQUENCY TO THIS AUDIENCE! 

IN-PERSON EVENT REGISTRATION



YOUR EMAIL BOUNCE FILE 

ACCOUNT BASED MARKETING FILE



ABM BASED ON BOUNCES

WHO TOOK THEIR ROLE?

'THE COMPANY IS STILL  
INTERESTED!



LETTER FORMAT EMAILS TO PRIOR
ATTENDEES WHO SENT 3+ TEAM MEMBERS

HAVE 160% HIGHER AVERAGE CLICK-
THROUGH THAN STANDARD EMAIL
PROMOTIONS TO SAME CONTACTS

PRIOR YEAR ‘GROUP FOCUS’



REGISTER, REGISTER, REGISTER!!!!
THIS IS NOT A MARKETING PLAN



REAL CONTENT
FROM  YOUR
SPEAKERS!

AWESOME WAY TO
DRIVE SOCIAL
ENGAGEMENT AND
GET PEOPLE
WANTING MORE!



REAL CONTENT
FROM  YOUR
SPEAKERS!

AWESOME WAY TO
DRIVE SOCIAL
ENGAGEMENT AND
GET PEOPLE
WANTING MORE!

EVENT EMAIL PROMOTION:
WHEN EVERY '3RD' SEND FOCUSES ON 

'REAL CONTENT' VS. REGISTRATION PROMOTION THE
FOLLOWING SEND HAS A 37% HIGHER OPEN RATE. 



LET CHATGPT SHRED YOU!LET CHATGPT SHRED YOU!

SORRY EMAIL CONSULTANTS...



GO TO CHATGPT.COM1.
MAKE A SCREENSHOT OF ANY EMAIL2.
UPLOAD THE IMAGE HERE3.

EASY+FREE: 



WRITE THIS PROMPT:

I'd like you to review the following email marketing message
and provide actionable feedback on how to improve it.
Please consider elements like clarity, engagement, call to
action (CTA) effectiveness, and overall persuasive power.
Additionally,  provide at least 5 very specific critiques and
test ideas I can try based on what you find from this email
specifically.  And also provide suggestions for improving the
subject line provided here as well. 

Subject Line of this email is - PUT SUBJECT LINE HERE!



CHATGPT WILL
GIVE YOU BACK AN
INCREDIBLE
BREAKDOWN OF
YOUR SPECIFIC
EMAIL AND TEST
ROADMAP...

ACTUAL
ACTUAL

ANSWER
ANSWER

FROMFROM

CHATGPT
CHATGPT  



WHAT???WHAT???
CHATGPT CAN NOW

PREDICT A/B 
EMAIL TEST

WINNER!

CHATGPT CAN NOW
PREDICT A/B 

EMAIL TEST
WINNER!

you gotta try this...



GO TO CHATGPT.COM1.
MAKE A SCREENSHOT OF 2 VERSIONS (or more)  OF EMAILS YOU PLAN TO TEST2.
UPLOAD THE IMAGES HERE3.

EASY+FREE: 



WRITE THIS PROMPT:
I have two different email marketing messages
that are designed to generate leads for our sales
team. I would like your analysis on which email is
likely to perform better based on factors such as
clarity of message, call-to-action effectiveness,
design, and engagement potential. Additionally,
please provide suggestions on how to improve
each email to enhance their performance. Here
are the details of the two emails:



WE UPLOADED 200 CAMPAIGNS WHERE WE
ALREADY KNEW WHICH VERSION DID BETTER...
CHATGPT PICKED THE REAL WINNER CORRECTLY 
88% OF THE TIME!

CHATGPT WILL
GIVE YOU BACK AN
INCREDIBLE
BREAKDOWN OF
WHICH EMAIL IS
GOING TO DO
BETTER AND WHY!

ACTUAL
ACTUAL

ANSWER
ANSWER

FROMFROM

CHATGPT
CHATGPT  



YOU CAN ACTUALLY
UPLOAD 10 EMAILS

AT ONCE!
YOU CAN ACTUALLY
UPLOAD 10 EMAILS

AT ONCE!



YOU ARE NOT
SENDING THAT

MUCH! 
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SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT
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BUSINESS: 
81% Least 4x Per Month
CONSUMER: 
89%  Least 4x Per Month
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OPEN RATES RISE: 17% CONSUMER AND 21% BUSINESS
WHEN YOU SEND AT LEAST 5X PER MONTH.

THIS WILL CONTINUE TO RISE BECAUSE
DELIVERABILITY IS BASED ON

ENGAGEMENT NOW!

SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT



EMARKETER = 19 



CRM BULLETIN: DAILY 



DAILY...
 



DAILY...
 



YOUR EMAIL PERFORMANCE WILL NOT
GET BETTER BY YOU SENDING LESS. 

IT WILL GET BETTER BY SENDING MORE
RELEVANT STUFF. 

THE MOST SUCCESSFUL MARKETERS
HAPPEN TO ALSO BE THE MOST

FREQUENT SENDERS.

17 SENDS…



DO YOU READ EMAIL
ON THE WEEKENDS?



THE STUDY STATES THAT CONTENT CONSUMPTION IS
DEEPER AND MORE INTENT-DRIVEN ON WEEKENDS,
LEADING TO LONGER SESSIONS AND HIGHER CONVERSION
RATES

WEEKDAYS STILL DOMINATE, BUT WEEKEND CONNECTIONS
HAVE BEEN GROWING LEADING INTO THE SUMMER OF
2024 AND CONTINUE TO GROW HEADING INTO Q4. 

SOURCE: DESIGN RUSH B2B WEEKEND STUDY

THERE HAS BEEN A 23% SURGE
IN WEEKEND WEB TRAFFIC FROM

CEOS, CFOS, CIOS, CMOS AND
VPS OF SALES 

SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT



B2B WEKEND EMAIL 
CLICK-THROUGH RATES
HAVE GONE UP 62% FROM
OCTOBER 2023 TO
OCTOBER 2024

B2B WEEKEND EMAIL
SENDING VOLUME IS
88% LOWER ON
WEEKENDS VS. WEEKDAYS

DO NOT COMPARE
WEEKEND TO
WEEKDAYS! 

SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT







I THOUGHT WE WERE TALKING EMAIL?  

(SORRY - GOT RANDOM STUFF TO SHARE...)



SPEAKERS ARE: 
MICRO-INFLUENCERS 
FREE MARKETING 
THEY OWE YOU!



SPEAKER KITS AND AGREEMENT: 
POST 3X'S ON LINKEDIN
INCLUDE IN COMPANY NEWSLETTER
'LIKE' AND 'COMMENT' ON EVENT POSTS 



YOU ARE
ALLOWED 

TO HAVE FUN! 



WHY NOT HAVE A THEME?



SWAG IS
POWERFUL! 







RESULT: 641 LINKEDIN SHARES
3,000,000+ ORGANIC IMPRESSIONS



HAVING ONE WINNER IS A
LOSER MOVE!

1 WINNER VS. 5 WINNERS: ENTRIES UP 210%
1 WINNER VS. 25 WINNERS: ENTRIES UP 650%



KAHOOT WORKS ON SO MANY PLATFORMS!  







www.GuruConference.com

Make Your Sizzle Reel Awesome!



“SO WHAT? THEY WILL
WATCH ON-DEMAND”



“SO WHAT? THEY WILL
WATCH ON-DEMAND”



STAT: 
PEOPLE WHO WATCH 
‘ON-DEMAND’ ONLY 
ARE 61% LESS LIKELY 
TO REGISTER FOR 
THE FOLLOWING YEAR’S EVENT.



WE JUST PUT ON THE WORLD’S LARGEST EMAIL MARKETING EVENT...



2022
14,011 REGISTERED
FULL ON-DEMAND AVAILABLE
SHOW-UP RATE: 51%



2023
20,024 REGISTERED
NO ON-DEMAND AT ALL
SHOW-UP RATE: 62%



2024
24,118 REGISTERED
‘EARNED ON-DEMAND’ YOU MUST
ATTEND 60 MINS TO GET LINK
SHOW-UP RATE: 71%



FREE STUFF!!! 



ONE MORE THING BEFORE THE FREE STUFF…
IF WE ARE NOT CONNECTED 
ON LINKEDIN PLEASE SEND 
ME A CONNECTION REQUEST!

I AM ON INSTAGRAM: 
@JAYSCHWEDELSON



OH WAIT...PODCAST REAL QUICK



WE WANT YOU!!
WWW.EVENTASTIC.COM - JAYS@CORPWD.COM



“I WANT EVERYTHING”

MY NEWSLETTER
NEW! BEST/WORST DAYS ‘25 EMAIL CALENDAR
LINK TO MY PODCAST
THESE SLIDES!!!!!

EMAIL: JayS@CorpWD.com



‘SEND EVERYTHING’
JAYS@CORPWD.COM


