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Email Marketing Isn't Dead:
How to Go From O to 20,000+
Registrations for Your Event

Jay Schwedelson

Founder of GURU Media Hub
Podcast Host of Do This, Not That!: For Marketers



NOBODY CARES....
BUT HERE YOU GO

LAST 12 MONTHS:

2,041 WEBINARS
157 IN-PERSON EVENTS

GURU CONFERENCE - 24.118 MARKETERS At
DELIVERED CONFERENCE - 7.412 MARKETERS
EVENTASTIC - COMING JUNE 2025!

GURU*MEDIA oo outcoMmeneDA  Subjectline.com
ﬂ{lu. ... a Worldata division




PERSONALIZATION FAIL

VERY, VERY, VERY
SMALL CHANGES CAN
HAVE BIG IMPACT!




WHEN WE MAKE FIRST CONTACT
WITH ALIENS
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1ST PERSON

BUTTONS
WRITTEN IN 15T PERSON
INCREASE CLICK-THROUGH
RATE BY 28%
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Hi julie,

We are thrilled to invite you to Interactions 2024 at the brand-new Fontainebleau
Hotel in Las Vegas from June 10-12.

Don’t miss this chance to see the latest CX innovations and meet with industry
experts to shape the future of CX at the biggest customer experience event in the
industry.

Additionally, to make sure you get everything you need to create a leading CX
organization, we are excited to offer Interactions.EDU. These expert-led sessions
are your opportunity to get a head-start on Interactions with even more hands-on
training, insider tips and best practices!

Secure your place today to take advantage of our exclusive early-bird pricing.

Looking forward to seeing you in Las Vegas for Interactions 20241

. Register today for the CX event of the year!



1ST PERSON
—
swewy spon

"COUNT ME IN!"

"I'M SO THERE!"

"SAVE MY SEAT!"

"I'M EXCITED!"

"DON'T START WITHOUT ME!"
"I'M ALL ABOUT THIS!"
"HOLD MY PLAGE!"

"COUNT ME 200% IN!"
"LET'S DO THIS - I'M READY!"
"MAKE ROOM FOR ME!"
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EVENT EMAIL PROMOTIONS:
FIRST WORD OF SUBJECT LINE OPEN RATES DROP BY:

« LEARN DOWN:
« DISCOVER DOWN:
« REGISTER DOWN:
« REMINDER DOWN:
« FIND OUT DOWN:
- JOIN DOWN:

11% -
9%
14%

9% O L.
14% ; ;
7%

SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT




UMMM...NO

Google Cloud

Think with Google U.

QSR Webinars
Chief Marketer Alert
Adobe Summit
Digital Marketing D.

Franchise Times

Inbox

Inbox

InbBox

Inbox

InbBox

Inbox

InbBox

Discover what's in store at Next 2025 - |
Learn about the future of Al with Katie |
Discover proven strategies for increasir
Discover CMO Talks Latest Ad Campaig
Learn the Al insights you need for the fi

Learn how today's CDPs are leveraging

Find Out Why Franchises Are Embracing




PROOF 1S
EVERYTHING!




BAD:
GENERIC SOCIAL PROOF

“GREAT EVENT!”

QUANTIFIABLE METRICS IN

SOCIAL PROOF

| CONNECTED WITH OVER 50 INDUSTRY
PROFESSIONALS IN JUST TWO DAYS!

SSSSSS : WORLDATA RESEARCH 2024 PERFORMANCE REPORT



GENERIC SOCIAL PROOF

CONVERSION RATES INCREASE
OVER 15% ON
DESTINATION PAGES WHEN

TESTIMONIALS USED

VS. GENERIC
PROFESSIONALS IN JUST TWO DAYS'




“WALKED AWAY WITH 3 TEMPLATES AND A 10-STEP PLAN I STARTED USING
IMMEDIATELY TO STREAMLINE MY WORKFLOW."

“THE BREAKOUT SESSIONS HELPED ME INCREASE MY TEAM'S PRODUCTIVITY
BY 25% IN JUST ONE MONTH."

“BY ATTENDING, | AVOIDED A $5,000 MISTAKE | WAS ABOUT TO MAKE ON MY
NEXT PROJECT."”

“TOOK 20 PAGES OF NOTES AND WALKED AWAY WITH 7 TOOLS I'D NEVER
HEARD OF BEFORE BUT NOW CAN'T LIVE WITHOUT."

“LEARNED MORE IN 2 DAYS THAN IN 6 MONTHS OF WEBINARS."

“MET 10+ INDUSTRY LEADERS IN ONE DAY."



IN-PERSON EVENIT
TEST IDEAS...



IN-PERSON EVENT REGISTRATION

60 DAYS PRIOR TO EVENT:
EMAIL OPEN RATE FOR CONTACTS WITHIN 100 MILES OF
EVENT IS 49% HIGHER THAN 'OUT OF RADIUS' CONTACTS.

INCREASE SENDING FREQUENCY TO THIS AUDIENCE!



YOUR EMAIL BOUNCE FILE
G

—
AGCOUNT BASED MARKETING FILE



ABM BASED ON BOUNCES

Sent Opened Not Opened Clicked
81,471 9,330 71,998 241
11.45 % of recipients 88.37 % of recipients 0.30 % of recipients

WHO TOOK THEIR ROLE?

'"THE COMPANY IS STILL
INTERESTED! 0.18 % of recipients




PRIOR YEAR "GROUP FOCUS

LETTER FORMAT EMAILS TO PRIOR
ATTENDEES WHO SENT 3+ TEAM MEMBERS
HAVE 160% HIGHER AVERAGE CLICK-
THROUGH THAN STANDARD EMAIL
PROMOTIONS TO SAME CONTACGTS




REGISTER, REGISTER, REGISTER!!!!



R EAL c 0 N I EN I Being a GURU Insider means you get access to the latest email @ U ]I ( lﬂ\. T ]I P g

trends, test ideas and pitfalls to avoid.

F R 0 M Y 0 u R G U R U C @ N H: IE R E N C E Being a GURU Insider means you get access to the latest email
trends, test ideas and pitfalls to avoid.

QUICK EXPERT TIP!!

SPEAKERS! i R

% Including More Than 2 Typefaces Throughout Your
Email Can Decrease Click-Through Rates by 14 %
D R I v E S 0 c I A l ¥ Business to Business Promotional Emails Sent The
Last 3 Days of Any Quarterly Period Have an 18 %
Lower Overall Response Rate
E N G A G E M E N T A N D This 30 Second Video WILL BOOST your MARKETING

PERFORMANCE! And you can see more from Nancy Harhut at Don't forget to follow GURU Events for the latest marketing trends!

GURU Conference!
FOLLOW GURU EVENTS!

Don't forget to follow GURU Events for the latest marketing trends!

I E | Fouow oury everts: sURUConference.com to see the latest updates on speakers,
W A N I N G M 0 R ' - agenda and more!
" R ference com to see the latest updates on speakers,

agenda and more!

& Every Additional ‘MUST FILL Field on Your Landing
Page Will Decrease Conversion Rates by 8%
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R EAL c 0 NTENT Being a GURU Insider means you get access to the latest email @ U ]I C N T ]:[ P g

trends, test ideas and pitfalls to avoid

EVENT EMAIL PROMOTION:
WHEN EVERY '3RD’ SEND FOCUSES ON
'REAL GONTENT VS. REGISTRATION PROMOTION THE
FOLLOWING SEND HAS A 37% HIGHER OPEN RATE.

This 30 Second Video WILL BOOST your MARKETING
PERFORMANCE! And you can see more from Nancy Harhut at Don't forget to follow GURU Events for the latest marketing trends!

GURU Conference!

' | FOLLOW GURU EVENTS! |
[ Don't forget to follow GURU Events for the latest marketing trends!

Visit www - to see the latest updates on speakers,
agenda and more!

| EVENTE!

e
[ FOLLOW |

Visit ence to see the latest updates on speakers,
agenda and more!




S| ET.CHATGPT/SHRED,YOU:S

oURRY EMAIL GONSULTANTS...




1.GO TO CHATGPT.COM
2.MAKE A SCREENSHOT OF ANY EMAIL
3.UPLOAD THE IMAGE HERE




WRITE THIS PROMPT:

I'd like you to review the following email marketing message
and provide actionable feedhack on how to improve it.
Please consider elements like clarity, engagement, call to
action (CTA) effectiveness, and overall persuasive power.
Additionally, provide at least 5 very specific critiques and
test ideas | can try hased on what you find from this email
specifically. And also provide suggestions for improving the
subject line provided here as well.

Subject Line of this email is - PUT SUBJECT LINE HERE!




G I V E Y 0 u B A c K A N : =
I'd like= wou fo resiers the folloraing amadl markstbng messass snd proside actionable
feedback on hos ta improee it Please consider elements Blee darity, engagement, call to
action (CTA) =ffectivensass, and overall persussive power. Additionally, provice st lesst S
wery specific oritigues and fest ideas | can try based on what vouw fimd from this =mail
sp=cifically. And also provide sugs=stions for improvireg the subpect lire provided bere 2s

wes]

Bubiject Lire of this amai ic - WESIMAR: Pasiticnire allmcar Withini owr Fractics | Dr. Rad
Rofrich & Dewid Weir, NP-C

lﬂi- Hemra mra five specific critiouss and acticnable test idess io improve the effectveness of this =mail
nmteresk.
Test lde=a: A5 test with more compelling and berefit-drven sebject lines, For exsmisle
®  "Boost Your Prectice with ellecar: Webmner with Top Experis”
- . . ®  “Unlock Mew Potential for Yowr Practics with ellscar | Wsbiner®

2. Visual Hizrarchy and Readability

marketing message, shorg with sugpe=stions for snhancing the subject line

Specific Critiques and Test |deas

1. Subject Line Improvement

Cuwrrent Element: "WEEMAR: Poziticning allzcar Within Yauwr Practice | Dr. Rod Raohrich &
Dwwid 'Wair, NP-C”

Critigue: The subjact Bne iz infarmatres ot lncks =n =remging ook to capturs the repder's

Current Element: The email layout is straighiforwerd but someshiat plain, lzcking visual

amphaziz on ey slaments

Critigue: Imporiant informetsan blends into the aversll text, end therss no strong visuzl
Rimrarchn:

Test ldea- Use bold or larger fonts for key detsils such ss the dete, time, snd CTA. Consider
=dding backgrourd cobars ar borders mround imporiant sections to make them starnd cut

[ap.aly

3. Compelling CTA







1.GO TO CHATGPT.COM
2.MAKE A SCREENSHOT OF 2 VERSIONS (or more) OF EMAILS YOU PLAN TO TEST
3.UPLOAD THE IMAGES HERE

ChatGPT -




| have two different email marketing messages
that are designed to generate leads for our sales
team. | would like your analysis on which email is
likely to perform better hased on factors such as
clarity of message, call-to-action effectiveness,
design, and engagement potential. Additionally,
please provide suggestions on how to improve
each email to enhance their performance. Here
are the details of the two emails:



=y are both trying to generate leads

r and why? and what suggestions do

B R EA K D 0 w N 0 F pralyssortach Fmal
Email 1 (Tableau from Salesforce)
Pros:
*  Clear and Specific Offer: The email promises to help with making better decisions using data,
which iz very specific and targeted
»  Strong CTA: The CTA "Read e-book” is clear and directs the recipient to an actionable step.

*  Content Breakdown: Provides a concise list of what the reader will l2arn, making the value
propasition clear.
|

Cons:

* Engaging Header: The phrase "Drive Agility. Cut Costs. Boost Efficiency” clearly outlines the

bensfits.

* Visually Appealing: The use of a cute mascot playing a guitar can grab attention.

* Limited Engagement Elements: W

hila #he
e e

nteractive elements or testimonials

+ Single Focus: It only promates downloading the e-boaok. Adding more r

WHERE WE
ALREADY KNEW WHICH VERSION DID BETTER...

CHATGPT PICGKED THE REAL WINNER CORRECTLY
88% OF THE TIME!




ESTII]N BEFUR
FINISH TYPING IT




ME: LET’S SEND THE EMAIL AGAIN.
MY LIST:

YOU ARE NOT
SENDING THAT
MUCH!




HOW MANY TIMES DO YOU SEND TO YOUR

BUSINESS ' CONSUMER
LIST EACH MONTH?

35%

32%

30%

30%
25%
20%
15%
10% 79,
5%

0%

SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT



HOW MANY TIMES DO YOU SEND TO YOUR
LIST EACH MONTH?

BUSINESS: 399, o
81% Least 4x Per Month 29% — 30%
CONSUMER:
89% Least 4x Per Month
8%
3 S

BUSINESS ' CONSUMER

SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT



HOW MANY TIMES DO YOU SEND TO YOUR

BUSINESS ' CONSUMER
LIST EACH MONTH?

35%

32%

30%

30%

29% OPEN RATES RISE: 17% CONSUMER AND 21% BUSINESS
20% WHEN YOU SEND AT LEAST 5X PER MONTH.
o THIS WILL CONTINUE TO RISE BECAUSE

° DELIVERABILITY IS BASED ON

10% g, ENGAGEMENT NOW!

5%

0%

SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT



eMarketer Editors
eMarketer FYI
eMarketer Daily @ I.

eMarketer Editors

eMarketer Retail Me.

eMarketer Webinars
eMarketer FYI
eMarketer Daily @ I.
Marissa Coslov
Marissa Coslov
eMarketer Webinars
eMarketer Daily @ I.
eMarketer Editors
eMarketer Editors
eMarketer Daily @ I.
Max Willens

Ross Benes
eMarketer Daily @ I.

Jasmine Enberg
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[Download] Streaming Services CPMs, Pricing Shifts, and More - Learn how to pivot in response to rising ...
2023 Higher Impact report on consumer values - Discover the power of purpose-driven brands in the 202..
3 growth areas for genAl; Amazon’s ‘secret ad pricing scheme” - Plus: Amazon, Walmart, Temu among pot...
[Complimentary Report] Post-Cookie Identification Strategies - Facilitate smart ad campaign adjustment...
3 questions to ask before working with RMNs - Flus: Challenges advertisers are facing and how retail medi...

[Meet the Analyst Webinar] Our Digital Video Outlook for 2024 - Tune in - Will the Hollywood strikes impa...

Spotli

i EMARKETER =19

packed [Webinar: Next Tuesday] Breaking Down the ROI of Al - Learn how data-powered Al can give you ...

The end of digital hypergrowth; Summit starts today - Flus: Facebook to let creators A/B test Reels

[Playbook] Drive Performance with the 3A's of Advertising - Free download - Last chance to get InMobi's ...
What Q3 Shifts Mean For Digital Video's Future - Data and insights to keep you ahead of ad spending pivot...
packed Audience lessons from Rakuten, MAC, and more; Amazon Fire TV adds inventory - Flus: Influenc...
Will 2024 See Limits Put on Retail Media Ad Spending? - Analyst webinar - Tune in for our forecast and ret...
[Analyst Webinar] New Digital Video Forecasts Unpacked - Netflix expands its advertising audience - Hi J...

Netflix gets new ad features; Optimizing postal marketing - Flus: 3 ways to level up your loyalty program b...

[Today’s Webinar] Who's Winning at Social Commerce? - Last chance to register for webinar and on-dem...

ht: Attention! Summit Resources - Latest insights from our sponsors - "eMarketer FYl Spotlight” is p...
etting a complete c...
ebinars with Chat(...

ative effect on ad...

Maw T

MNow T

Maw T

MNow T

Nov &

Nov &

Nov &

Nov &

Nov &

Nov 5

Maow 3

Mowv 3

MNow 3

MNow 2

Now 2

MNaw 2

Mow 1

Mow 1

Mowv 1




CRM Bulletin

CRM Bulletin

CRM Bulletin

CRM Bulletin

CRM BULLETIN: DAILY

Inbox

Inbox

Inbox

Inbox

Don't Miss GenAl's Impact on KPIs - Sign Up Today! - Click here to vi...
Receive a $10 Amazon Card - View Today! - Click here to view this m...
[Report] Budget Planning Guide 2025: Customer Experience - Click ...

Transform Customer Care: Real-Time Solutions - Click here to view t...

1212724

12M11/24

12M10/24

12/9/24



DAILY...

The Psychology
of Thanking Donors Well

Tt o gy Ttk vy

ey i g

B L rrrpesry

[EARLY ACCESS] The
Psychology of Thanking
Donors Well

The Chronicle of
Higher Education
Jan 9 2025 - 9:08 AM

[]

VCU T2, 1% aul

Academe
Today

THE CHROMICLE
C Cr

A HICHER EDWCATK

Elir Changis b K- I S Bl g H s pared e
Proparsilon of Colle ge S bslon i
Fapwes

o s s

Academe Today: How
changes in K-12 schoaoling
hampered the_ ..

The Chronicle of
Higher Education
Jan 8 2025 « 5:03 AM

[]

Academe
Today

THE CHROMICLE
Of HICHER EDUC ATI0N

Private College Prewd dorsis Braos lor o e o of
esmdlici”

Academe Today: Private-
college presidents brace
for a year of _.

The Chronicle of
Higher Education
Jan 9 2025 « 5:03 AM

[]

CHROMICLE
VT LLRGE R

Clear Pathways: From College to
Career

Ve e sy b e o ol et sy, g b
o pp——

Charting a Path From
College to Career

The Chronicle of
Higher Education
Jan 7 2025 « 1:07 PM

[]

Helping Mative Students SOAR at
U, of Arizona

How Campus Programs
Build Community

The Chronicle of
Higher Education
Jan & 2025 - 2:04 PM

[]

A Toolbox For
Stvedent Afles

Improving the Student
Experience

Supporting Student
Success: The Importance
of Student Affairs

The Chronicle of
Higher Education
Jan 7 2025 » 11:35 AM

[]

Jeanie, craft a donor
outreach plan for 2025 —
starting now

The Chronicle of
Higher Education
Jan & 2025 « 9:34 AM

[]

:gi..l; ™
r %
§  WEDRAE | ¥

Unlocking Corporate
Grants and Partnerships p

g e b o bl v

Jeanie, time’s running out.

The Chronicle of
Higher Education
Jan 7 2025 « 9:37 AM

[]




DAILY...

Litmus Weekly
Litmus
Litmus

Litmus

Inbox

Inbox

Inbox

Inbox

Do you have a high-performing holiday email strategy? Plus, info o...
Tomorrow: are you focusing too much on acquisition? - Join our exp...
Unlock our best offer of the year - Save an extra 20%, for a limited ti...

Acquisition is exciting and all... - But it's time to play the long game. D...

11/14/24

1113/24

1112724

11/11/24




GURY  EVENTS
30 DAYS BEFORE EVENT
EI\/IAIL SC .EDULE

17 SENDS...

YOUR EMAIL PERFORMANCE WILLNOT & & &

GET BETTER BY YOU SENDING LESS. ”}C}C{“{“
()

IT WILL GET BETTER BY SENDING MORE \} 20,00

RELEVANT STUFF. O-O-O-0O0

THE MOST SUCCESSFUL MARKETERS .

HAPPEN T0 ALSO BE THE MOST OO0

FREQUENT SENDERS.




DO YOU READ EMAIL

4

Secure your place at our upcoming project management events

View in browser Upcoming APM conferences View all APM Risk Interest Netwark

ON THE WEEKENDS? )

i, Aszsocliation for Project Management

POM s
(a2 =] m

GEN's Weekly News Highlights
iew in browser 600x74px-GEN-Leaderboard-FlasmidFactory-web _ GEN-Weekly RGB

— GEN Publishing, Inc. Saturday, Nover

| Plasmid & Minicircle DMNA From research to GMP grade
} \ ~. DMA for GMP production of viral voctors, RNA & CAR-T colls
w2 ARV plasmids & minicirches off-the-shelf

| N

@3}] Weekly Pulse

A LOOK AHEAD Saturday, November 9, 2024

Secure your pl{ce
at an event toddy

her 09 2024

Upcoming Events & Awards Programs
Ragan / PR Daily | Upcoming Events & Awards Discover opportunities for care

Flagan ﬁ.'Daily A
. LT
Upcoming“ *-
vents &

Awards

Upcoming Events

Communications Week
Movember 12-15, 2024

What Tayler Swift Can Teach You About Elevating Your
Comms 5trategy
Movember 12, 2024 « CommsWeek Free Webinar

= [T (¥ F z el =i ra T LT

~ Lawrence Hagan Communications, Inc Saturday, November 09, 2024

o
L D213 pn

Log in now

I IORICS L SLUpROET o iS00 s

i Connectons, Take & ook at the latest events




o MEdiﬂPﬂSt MNews Events Awards Members More
INSIDER Nalcome tc
I BER 17- .‘D

IN WEEKEND WEB TRAFFIC FROM SN
CEOS’ cros! ("035 CMOS AND EmailinSIDER
VPS OF SALES

Better On Weekends: B2B Leaders
Often Consume Content On Their

THE STUDY STATES THAT CONTENT CONSUMPTION IS Days Off. |
DEEPER AND MORE INTENT-DRIVEN ON WEEKENDS,

LEADING TO LONGER SESSIONS AND HIGHER CONVERSION
RATES

WEEKDAYS STILL DOMINATE, BUT WEEKEND CONNECTIONS
HAVE BEEN GROWING LEADING INTO THE SUMMER OF
2024 AND CONTINUE TO GROW HEADING INTO Q4.

SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT



B2B WEKEND EMAIL R
CI'I c K-TH R 0 u G H RATES Dr. Allison Schwedelson, You're Invited to Atiipnd the 26th Annual &
HAVE G 0 NE u P 620/0 I:Ru M Las Vegas Dermatology Seminar  inboxx [}

0 CTD B E R z 0 23 To Las Vegas Dermatology Seminar <email@mail. medscapeliv.. Sat, Nov 9, 5:30AM (1 day ago) “

to me

OCTOBER 2024

B2B WEEKEND EMAIL
ggunm&; VOLgME 1S

% LOWER ON . 3
WEEKENDS VS. WEEKDAYS Seminar

DO NOT COMPARE IN-PERSON (3
WEEKEND To SEPTEMRER 1113 2024
WEEKDAYS!

SOURCE: WORLDATA RESEARCH 2024 PERFORMANCE REPORT



(7 Spotmar

Overview

0 SaaStr
All Emails
Key Pages |ﬁ| Homepage

Email Facts

3.75 SaaStr@
Tuesday
Cands most often 42

Avg subject Lin
Afternoon character

Company Information

Most Common Send Days

N

Get FREE access to the world's largest email marketing database and powerful collection features!

L0.00%

St ur iy

20.00%

Tuwirsday

£6.67%

T b ] vyt

16.67%

Surliy

6.6 %

W neaday

Create your free account

Popular Send Times

Login

¢ Share




(7 Spotmar

Get FREE access to the world's LaQE.temail marketing database and powerful collection features!

Create your free account

Login

O

Al

K4

Most Common Send Days

20.00%

Saturday

30.00%

Tuesday

26.67%

Thursday

16.67%

Sunday

6.67%
Wednesday

]
)

Popular Send Times




| THOUGHT WE WERE TALKING EMAIL?
(SORRY - GOT RANDOM STUFF TO SHARE...)



SPEAKERS ARE:
e MICRO-INFLUENCERS
° FREE MARKETING
o THEY OWE YOU!




SPEAKER KITS AND AGREEMENT:

o POST 3X'S ON LINKEDIN &3

INCLUDE IN COMPANY NEWSLETTER

'LIKE' AND 'COMMENT' ON EVENT POSTS
5% OFFICIAL %% @RU ’ 2._2 _4!]

GURU CONFERENCE SPEAKER
THE CONFERENCE
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THE WORLD'S LARGEST VIRTUAL EMAIL MARKETING CONFERENCE!

SHERI OTTO

Sr. Growth Marketing Manag' -
Hubspot

NOVEMBER 8-9 % 100% FREE TO ATTEND! % GURUCONFEREDN - »
THE WORLD’S LARGEST VIRTUAL EMAIL MARKETING CONF .

_ ALEX LIEBERMAN ¥

MORNING BREW

% AMY PORTERFIELD ¥

NYT BESTSELLING AUTHOR




YOU ARE
ALLOWED
10 HAVE FUN!




WHY NOT HAVE A THEME?

erence =

_:ting Superpowers (©

THE BIGGEST VIRTUAL 80s
COSTUME CONTEST!!!

RFfERWALIFE ALl MARTI~AIRATE "M LAFIRI RAARIFESLND

SURY & 2024

THE CONFERENCE

OCTOBER 16-17 | GURUCONFERENCE.COM
#GURUCONFERENC

THE WORLD’S LARGEST VIRTUAL EM AL 4 MARKETING coNFERENCE!



SWAG IS
POWERFUL!

B freng Mawyen e e
reting Operations Marag

Checking into the #GURUconference today! READY! #stayrad ...more

@0 Card Linn and 44 others B comments - 1 repost




QURU ¢ 2024

THE CONFERENCE

- SHARE YOUR 80s

AlI-GENERATED PHOTO
AND WIN FREE SWAG!!"

[SEE DETAILS BELOW!']

CREATE YOUR PHOTO NOW!

POST YOUR PHOTO ON LINKEDIN
AND GET FREE SWAG!

SELECT

Create "fuur FREE AI Bu’s Purtralt

Upload 4 phot owl Share y Al phot

SELECT

= SWIPFE TO SELECT STYLE —=



Ann Handleym
Digital marksting & comtent expert. Wall Strest Journal bestselling a...
. View my newsletier

.-:*@

Me, about 10 minutes ago: "NO WAY! Al WILL NEVER CONVINCE ME TO
UPLCAD MY PHO--...." ..more

1|
1

i e

THE WORLD'S LARGEST VIRTUAL OCT
EMAIL MARKETING CONFERENCE! 16-17

R

8]

L)

6 Jay Schwedelson - You
Visit my website

mo « Edited + (@

Don't post that Jay! - (said everyone | know) Our 80's Al Photobooth for
GURU Conference is live By ! (and free). My teenage kids are not happy with

me posting this — hahahaha! You gotta try it here ...more

!
= 1

GURV *100"/ FREE ¥

2.-9 dj THE WORLD’'S LARGEST VIRTUAL GCT
ey — EMAILMARKETING CONFERENCE! 16-17

o -

%] mment ".:l'-"T'T
O L =TS~ O | R S




Ann Handley [ » 6 Jay Schwedelson « You
nn Handley [ » 15t e e p gk b e e
@ Lgital marseiing & COnTent sxXpeErt all Jirest Jourmal Dest==ling a Visit I"I':.-"-.‘.I'Ehiiti

View my newsletier

mo « Edited + (@
o G:I
) _ A o - . - Don't post that Jay! - (said everyone | know) Our 80's Al Photobooth for
e, about m minutes aga: "NO WAY: Al WILL NEVER CONVINCE ME TO GURU Conference is live By ! (and free). My teenage kids are not happy with
UPLCAD MY PHO--..." ...more

me posting this — hahahaha! You gotta try it here ...more
— —
s i P AR B e — T N =]
' TN~ e L e
N vv..-#' :J *| .-,-,-,. ‘
ARPEYOU ? -
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RESULT: 641
3,000,000+ ORGANIC |
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EMAIL MARKETING CONFERENCE! 16-17




HAVING ONE WINNER IS A
LOSER MOVE!

1 WINNER VS. 5 WINNERS: ENTRIES UP 210%
1 WINNER VS. 25 WINNERS: ENTRIES UP 650%



KAHOOT WORKS ON SO MANY PLATFORMS!

What is the name of the text that comes after the subject line when an email is viewed in your n
inbox?

Schedule

“ 4 PRE-PARTY 4 4+ (O ] Share Audio and Video

Game PIN:

Kahoot! A
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H Pre-Header
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How To pLAY Kahoot!
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— THE CONFERENCE

WORLD’S #1 COMPETITIVE EATER...

JEY CHESTN*
| “MAR RSUTY

\hE!!!

KE ON

p IN A L|VE
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DEBBIE GIBSON

LIV E AT GURU CONFERENCE 2024!"

| iay Schwedelson

" DETAILS HERE/ /sy

Whoa oh, livin’ on a prayer

NO WAY!! TELL ME MORE! [

AN
Stania Antoine - GURU Media Hub
C . (]

DEBBIE GIBSON LIVE AT THE WORLD'S
LARGEST VIRTUAL EMAIL MARKETING
CONFERENCE!

Wait, what? GURU Conference is all about 2 things...Email




Make Your Sizzle Reel Awesome!

ABOUT GURU SPEAKERS TRACKS WHO IS ATTENDING? SPONSORS

L/

) GURU CONFERENCE 2024

GURU Media Hub . *

Welcome to an email marketing conference designed to help exceed
actionable advice you can deploy same-day, informed by a deep poo
Conference is designed to share the very latest digital trends, email &
you'll need to step up your email marketing performance TODAY. Joi
sessions from industry experts that will take your email marketing p

(
o
o
2]

iif o B

) & Ga B Cg 23V

www.GuruGonference.com




“90 WHAT? THEY WILL
WATCH ON-DEMAND"”



“90 WHAS:
WATCH B

HEY WILL
A EMAND”™



STAT:

PEOPLE WHO WATCH
‘ON-DEMAND’ ONLY

ARE 61% LESS LIKELY

TO REGISTER FOR

THE FOLLOWING YEAR’S EVENT.




=1}

Jay Schwedelson - You

Founder Subjectline.com & President and CEQ Qutcome Media [Wo..
Visit my website

- I

TS . Ea—ll—;ﬁ. 5
L= (S S

On-demand is where energy goes to die. Here is why we do not have ON-
DEMAMND at GURU Conference (unless you do this one thing...) ..more

22,381
REGISTERED

NO ON-DEMAND

EO@ You and 277 others 131 comments - 7 reposts
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CONFERENCE

THE WORLD'S LARGEST VIRTUAL EMAIL MARKETING CONFERENCE!

@QDRU f 2024

THE CQL

* KEYNOTE* 7

4 SARAH JESSICA PARKER 9

WE JUST PUT ON THE WORLD’S LARGEST EMAIL MARKETING EVENT...

IFINIHIINOD ONILINYVIN TIVINT TVNLYIA LSTOHVT S, ATHOM FHL




2022

14,011 REGISTERED
FULL ON-DEMAND AVAILABLE

SHOW-UP RATE: 1%



2023

20,024 REGISTERED
NO ON-DEMAND AT ALL

SHOW-UP RATE: 62%0



2024

24,118 REGISTERED

'EARNED ON-DEMAND" YOU MUST
ATTEND 60 MINS TO GET LINK

SHOW-UP RATE: /1%




FREE STUFF!!!




IF WE ARE NOT CONNECGTED

ON PLEASE SEND
ME A CONNECTION REQUEST!
| AM ON

@IAYSGHWEDEI.SGN




OH WAIT .PODCAST REAL QUICK
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EVENTASTICS

By GURU MEDIA HUB ———
THE WORLD'S LARGEST EVENT ABOUT EVENTS! .

VIRTUAL + 100% FREE to ATTEND!!!

WE WANT YOU!!

WWW.EVENTASTIC.COM - JAYS@CORPWD.COM

JUNE 2025




cVIAIL: JayS@CorpWD.com

o MY NEWSLETTER
o NEW! BEST/WORST DAYS "2 EMAIL CALENDAR
o LINK TO MY PODGAST

o THESE SLIDES!!!




'SEND EVERYTHING’



