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O r b i t  M e d i a  S t u d i o s



WHERE DO MY TRENDS COME FROM?



A SESSION ON 
EMAIL 
MARKETING



EMAIL SUCCESS IS ABOUT 
THE SMALLEST THINGS…



TIMING: OVER 80% OF ALL EMAIL 
CAMPAIGNS ARE SENT OUT 

ON THE HOUR. 

70% OF ALL EMAIL TRAFFIC 
OCCURS WITHIN FIRST 10 

MINS OF EVERY HOUR.

SOURCE: Worldata Research Response Rate Campaign Aggregate 2023



TIMING:
EMAIL CAMPAIGNS
NOT SENT OUT ON 
THE HOUR HAVE AN 
INCREASED OPEN 
RATE:

CONSUMER = UP 17%
BUSINESS = UP 15%

SOURCE: Worldata Research Response Rate Campaign Aggregate 2023





SUBJECT LINE: 
OUTREACH EMAIL STATS
LAST 90 DAYS



‘…’ AT END OF SUBJECT LINES: 
SUSPENSE WORKS!

• Have you seen…
• HR leaders need to see…
• Try to avoid this…
• SMB’s Should know...



Amazon Says…



My Daughter Uses My Amazon Account



EMAIL MARKETING 
IS A SERIES OF 
LIES AND MYTHS!!!



HOW DO YOU STAY IN THE 
INBOX AND AVOID THE 
JUNK FOLDER?



WHAT YOU ARE TOLD:
“Avoid spammy words”
“No special characters ? ! $ % in subject line”
“Don’t send too much”



WHAT YOU ARE TOLD:
“Avoid spammy words”
“No special characters ? ! $ % in subject line”
“Don’t send too much”

20% of ALL EMAIL GOEST TO SPAM/JUNK



FREE???
YOU WANT ALL 
MY EMAIL TO 
GO TO JUNK 
FOLDER!



EMAIL FILTERING BECAUSE OF WORDS AND SYMBOLS 
WAS A PROBLEM WHEN YOU USED ONE OF THESE…





WHAT SHOULD YOU DO?

GET OPENS, CLICKS, REPLIES



NAME IS NOT 
PERSONALIZATION…
THIS IS OLD NEWS.



THIS IS NOT 
PERSONALIZATION
!!!!!!!!!!!!!!!!!!!!!!!!!!!!
!!!!!!!!!!!!!!!!!!!!!!!!



Subject Lines That Include The Target Audience 
[Job Function, Interest, Life Event, Industry] 

Increase Open Rates!!!





ANOTHER MYTH…

UNSUBSCRIBES ARE BAD



WHEN YOUR 
EMAILS GENERATE 
UNSUBSCRIBES, 
YOU ARE DOING 
SOMETHING RIGHT



94% of Unsubscribes are From 
People Who Have NOT 

Opened/Clicked in Over 6 Months

THIS!



The Next Slide is the MOST 
Important Slide I Will 

Show!!!



‘MOST’ as first word in 
subject line increases 
open rate by 22%

SOURCE: Worldata Research Response Rate Campaign Aggregate 2023



MOST Read Blog…
MOST Watched ‘How to’
MOST Downloaded Tip Sheet

SOURCE: Worldata Research Response Rate Campaign Aggregate 2023



Jay’s Session Rating!  

Source: GIPHY





"Transformed my business overnight!  - CEO's testimonial"

"Saved us time and money!  - Happy Customer"

"Revolutionized our workflow!  - Satisfied Client"

"The secret to our success!  - Raving Review"

"Doubled our ROI in weeks!  - Client Testimonial"

"Unmatched quality and service!  - Impressed Customer"

"Exceeded all expectations!  - Thrilled Client"

"Game-changer for our industry!  - Happy User"

"Best investment we ever made!  - Client Feedback"

"Achieved results beyond belief!  - Delighted Customer"

SUBJECT LINES:
TESTIMONIAL 
SUBJECT LINES IN 
OUTREACH EMAILS:

INCREASE OPEN 
RATES 22%



Destination Pages That Have Client 
Testimonials Have Increased 

Conversion Rates:

Consumer = UP 22%
Business = UP 27%



1ST PERSON  
CALL-TO-ACTION BUTTONS 
WRITTEN IN 1ST PERSON 
INCREASE CLICK-THROUGH 
RATE BY 28%



1ST PERSON • START MY FREE TRIAL NOW!
• GET MY EXCLUSIVE DISCOUNT!
• CLAIM MY SPOT TODAY!
• DOWNLOAD MY EBOOK INSTANTLY!
• UNLOCK MY SAVINGS!
• SEND ME THE SAMPLE!
• RESERVE MY SEAT!
• SHOW ME THE DEALS!
• GIVE ME ACCESS!
• I WANT IN! 
• SEND ME THE GUIDE NOW!
• START MY JOURNEY!
• COUNT ME IN!
• SEND ME THE COUPON!
• GIVE ME THE INSIGHTS!
• GIVE ME THE DISCOUNT CODE!
• SHOW ME THE EXCLUSIVE CONTENT!
• LET ME START SAVING!





STUFF YOU ARE NOT 
TESTING…YET



LOVE IS BLIND 
IS THE SECRET TO 

EMAIL PERFORMANCE



THE WAY EMAIL ‘DATING’ WORKS...



THE WAY EMAIL ‘DATING’ WORKS...



‘REPLY WITH’ = 
INCREASES 
RESPONSE RATE 
OF 400%+
EXTRA BONUS:
INCREASES INBOXING RATE BY 75%+



‘REPLY WITH’ = 
“GUIDE”
“DISCOUNT CODE”
“LINK TO VIDEO”
“INVITE”
“YES”

REPLY! 



ANOTHER MYTH:

I AM SENDING TOO MUCH…



NOPE…

YOU NEED TO SEND A LOT.

BUT YOU HAVE AN AGENDA…



Become a valuable resource, 
a thought leader…USEFUL!

SOURCE: Worldata Research Response Rate Campaign Aggregate 2023



BUSINESS:
TOP PERFORMING SCHEDULE:

3 SENDS OVER 10 DAYS:

GIVE, GIVE, ASK = 
55% HIGHER CLICK-THROUGH RATE ON ‘ASK’ 

SEND



CONSUMER:
TOP PERFORMING SCHEDULE:

3 SENDS OVER 7 DAYS:

ASK, GIVE, ASK = 
40% HIGHER CLICK-THROUGH RATE ON ‘ASK’ 

SEND



TIME TO GET 
OUT SOME 
SUPER FAST 
TIPS...





LOGO IN EMAIL:
18% of All Clicks Will Be On Your LOGO

SOURCE: Worldata Research Response Rate Campaign Aggregate 2023



ONE MORE THING BEFORE THE FREE STUFF…

IF WE ARE NOT CONNECTED ON LINKEDIN PLEASE 
SEND ME A CONNECTION REQUEST!

I AM ON INSTAGRAM: @JAYSCHWEDELSON



OH WAIT...PODCAST REAL QUICK



FREE STUFF!!! 



“SEND ME EVERYTHING!”
‘SEND ME 
EVERYTHING’:

JayS@CorpWD.com

SLIDES
NEWSLETTER
GURU CONFERENCE REG
BEST DAYS EMAIL CALENDAR…
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